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3 of your best"salesmen”are made by @! 





Now...three great racks for neat, 
modern tool displays! Two have 
proved themselves the most popu- 
lar, profitable sales racks in hard- 
ware and nursery history...and 
now USS adds a Garden Caddy to 
complete this line of simple, effi- 
cient racks to keep your stock turn- 
ing over and profits piling up! 


Ask your hardware or nursery 
jobber about them...and place 
orders with him now for USS 
Golden Grain Garden Tools. A big 
Sunset Magazine ad will be sending 
customers to your store to see and 
hear about these popular tools with 
sales-making features... 


@ Fine quality construction... 
designed for extra years of service 


= Rugged forged-steel heads 


s Smooth, golden-tone finish... 
grain-hardened ashwood handles 


For immediate delivery of USS 
Galvanized Ware, contact your 
hardware or nursery jobber. 


Look for the famous STEELMARK 


Reaching 80 million 
consumers each 
month... helping 
you sell more stee/ 
merchandise. 


Manufactured in the West for the West! 


United States Steel Products 
Division of 


United States Steel 


5100 Santa Fe Avenue, Los Angeles, California - 1849 Oak Street, Alameda, California 
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MAKES HUNDREDS OF JOBS EASIER and faster. Your customers will use Dragon- 
Skin on holder or as plain sheets—in the hand or wrapped around scrap wood 
to make special tools. Cuts easily with scissors. 


DRAGON-SKIN PRINCIPLE: CUTTERS 
NOT GRITS. Steel sheet is punched 
to form thousands of cutters that 
carve away work—smoothly, evenly, 
quickly. There’s no gouging. Balanced cutting action means Jess scratching than 
similar-grade abrasive paper. No clogging—one slap clears away chips and dust. 


Dragon sae 


v ve EYE-CATCHING DISPLAY BOX is colorful, 
compact, offers Dragon-Skin complete 


with holder and in individually-packaged 


® ® ® sheets. Get fast extra sales by putting the 
bad individually-wrapped units in your win- 
® dow or bins. Perfect for peg-board or 


New Steel Sandpaper Sells on Sight 
.-- Outsells All Predictions 


“| move a display box in 4 or 5 days . . . have to order 6 or 7 cartons 
a week,” says one West Coast dealer. “Re-ordered 4 times in about 2 months,” 
says another. And a Midwestern retailer reports: “Dragon-Skin is one of the 


” 


best turnover items I’ve ever stocked ... it all but leaps off my counter! 


Why? Because Dragon-Skin is an “all appeal” item. It’s an easier, faster ew SANDER SIZE Dragon-Skin sheets are 
way to sand, rasp, shape and smooth hard and soft woods, plastics, soft pre-cut 324” x 9” with edges crimped to 
metals. It zips off old paint. It won’t clog like sandpaper. And, it’s priced __ fit oscillating ‘onan. Sheets snap right 
for fast “pick-up” buying ... 75¢ complete with holder, 25¢ for single sheets. '" Place. Your jobber also has new Full- 


} d Size 9” x 11” sheets for extra sales! 
Pictures on this page show why handy, 
versatile Dragon-Skin can set your pomm_:,_, «5 WAYS TO CASH IN ON DRAGON-SKIN 


cash register ringing, too. Check your Sins Pl ini 


stock—and call your Red Devil jobber, Cost Price Profit 
today! 1315 © A21 Counter Merchandiser—'/2 doz. Red Devil $3.60 $6.00 $2.40 40% 
» 9-S Holders each with 414x5 sheet of Dragon- 
Skin plus ¥2 doz. individually boxed sheets 
yattot Jane's pale : = Dragon-Skin—No. DS-1. Weight: 3 Ibs., 8 oz. 
\n aur She Ost No. 98 — Display box of 1 dozen Red Devil 
. 9-S holders each with 1 sheet Dragon-Skin. 
Weight: 5 Ibs., 13 oz. 
DS1 — Display box of 1 dozen individually 
boxed sheets Dragon-Skin — No. DS-1. 
Weight: 1 Ib., 6 oz. 
DS7—full size (9” x 11”) individually 
a sheets 1 dozen in display box. 


» 0S4— 14-sheet size for oscillating sanders in- 
MORE THAN 13 MILLION PEOPLE see Dragon- ‘vidual ——* 1 dozen in ee ad box. 


Skin advertised in Saturday Evening Post, CSE 
Better Homes & Gardens, Popular Science, 
Popular Mechanics, Mechanix Illustrated. 
News mats and other hard-hitting tie-in pro- 
ti terial ilable f Red 
motion materials are available from Re UNION, N.J., U.S.A. 


Devil. Write today! 
World's largest manufacturer of painters’ and glaziers’ tools—Since 1872. 
For Details Circle 2 on INQUIRY CARD 
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Make Extra Profits Selling 


DYER E-Z- PLY SCOTCHLITE 
LETTERS, NUMBERS 


Stock Dyer’s letters and numbers today! Ideally suited 

for identifying mail boxes, numbering boats, and . 

making all types of signs. They come in two sizes te * NUMBERS 
veh , er E-Z- one 

{1%‘' and 3"), are waterproof, will reflect light at ; OY a Ply % 

night, and are easy to apply. Just remove the backing Dv 3 4 4 OW 5 J U 

and press into place. 


Display Dyer E-Z-Ply Scotchlite letters and numbers : NBC DE F GH iJ 


along with your U.S. Steel Mail Boxes. KIM NOPORST | 


UVWXYZ 
1-395, 3" letters and numbers 
List $79.00 


REFLECTING 
NUMBERS & oe 
pth yh 
i), 
Bc 
The quality RFD Mail bi Ba Dut? 
Box made by U.S. Steel. ati rye 
VAN Uy 
Order direct from your jobber 
or write to Dyer Specialty Company, 


Box 1054, Whittier, Calif. # 6-380, 1%" letters and numbers: 


List $38.00 
For Details Circle 3 on INQUIRY CARD 
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A Complete Line of 


MINIATURE SPORT CARS 


= (> “ROCCO 


FROM $39.95 TO $489.95 


Rocco Products has world wide distribution and advantage 
of years of experience in the small motor vehicle field. 
Write today for dealer kit which includes ‘‘How to 

Start a Club’’—letter to police dept., dealer 

decals, newspaper mats and window 

streamers and your closest 

distributor's name. 


ae National Advertisement There is PROFIT in 


ROYAL NORSEMAN in Popular Science 


the Royal Norseman 
», Magazine 


he . “ / Line of Cars 
UShHMoDie for 

Hard Line 

Dealers 














Fiber Glass Bodies 
for the Royal Norseman 


THE ROYAL NORSEMAN Kit starting at $39.95 is famous 
as the original kit in the business. Has new advanced design in 
steering and axle construction. Over thirty-five thousand of 
these cars were built last year. Rugged all steel construction. 
New $19.95 motor mount kit now available. Complete units 
DO IOW GG. 5 visa ea iaivae on'sc ke pas waeees seed svanaee $99.95 


THE ROYAL “250”, completely assembled Quarter Midget 


with fiberglass molded body, nerfing bars, guards, choice of 
motors: Briggs, Clinton and Continental to Quarter Midget The All New 


specifications. May be used as concession car, Complete yo 
SY PPC Te rer Te a eee Er er Tene ree er $489.95 OfSeé A" 
THE NORSE K-2, kart type car of all steel, welded frame 


114” steel tubing completely assembled and painted. Motor kart type car 
mount and drive mechanisms, foot controls for brake and gas, 

pneumatic tires and ball bearing wheels. Without motor, 

retail price 


Your choice of motors available. Also available soon, sectilia 
trailer kit for carrying cars, 


There is a 
ROYAL NORSEMAWN 
DISTRIBUTOR CLOSE TO YOU ° * ° WRITE TODAY FOR INFORMATION 
ROCCO PRODUCTS, INC.  winnearois 8 MINNESOTA 
For Details Circle 4 on INQUIRY CARD 
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The all-metal display comes FREE with the 
48-file basic assortment—in Nicholson brand 
it’s Assortment NH-48. In Black Diamond 
brand it’s Assortment BDH-48. Display stands 


on counter or hangs on pegboard. 
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STANDS ON COUNTER... ‘ HANGS ON WALL 


This is a full, fresh assortment of 48 of the most pop- 


ular hardware files. The display won’t stay this way  HERE’S WHAT’S IN THE ASSORTMENT 


long. Customers take one glance at the handsome Dealer Cost Suggested 
Quantity Type per Dozen Retail, Each 


6 10” Mill Bastard $8.40 $1.05 


- ss an y ce. ome 8” Mill Bastard 6.80 85 
the files printed on the bright orange cards. They like 2 aeieiedada 580 pod 


the fresh appearance of files under gleaming, air-tight 6” Round Bastard 6.00 7 
plastic. The file inside is factory fresh and really says 6” Slim Taper 5.20 65 
6” X Slim Taper 5.20 65 
6” XX Slim Taper 5.20 
6 7” XX Slim Taper 
And here’s what you get from it... 


Rc : , P ‘ v Assortment Cost to Retailer 
profit in the till. You will, that is, as soon as you order Retailer's Selling Price... . 


from your regular Nicholson or Black Diamond file RETAILER’S PROFIT. ......... « $12.10 


distributor. Call him now... or write him. 
— 


HARDWARE WORLD 


Hi-Impact plastic handle (so new, so different they 
can’t resist a close look). They read all the uses for 


so. Price is right, too, especially when you consider 
the handle’s part of the deal. That does it. Another 
sale made—and another—and another. Soon 48 files 


are gone. And you’ve got $12.10 in effortless, extra 


NICHOLSON FILE COMPANY, PROVIDENCE 1, RHODE ISLAND 
For Details Circle 5 on INQUIRY CARD 
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COMMEN T — 


Memory Is Short 


You are in business because someone remembered your store. 
Remembered that you carried a good line of a certain type of mer- 
chandise. Remembered you because you are active in your com- 
munity. Remembered the unique design of your store front. Re- 
membered your quick, courteous service. Remembered your credit 
policy. Remembered your store name because of your constant 
advertising. 


Memory must be stimulated. It’s an every-day job. Just one of 
the ideas mentioned above won’t necessarily do it. It takes many 
things to keep the people in your community from forgetting you 
and remembering your competition. 


Advertising and store promotion on a repetitive basis are some 
of the strongest ways of keeping memory of your store alive. 
Some merchants—like some manufacturers—think that one 
great big blast or two a year will do the job. It’s true that such an 
event may produce business. But what about the other 360 some 
days. 


Your customers and prospects can forget you very easily, par- 
ticularly if your competition is pounding constantly on the pro- 
motional drums. 


Your store must get exposure ... to as Many persons as pos- 


sible... as often as possible... in as many ways as you can afford 
...in order to stay in “memory lane.” 


Wilber. 





OUR READERS WRITE 
... to the Editor 





Champion for Adv. Aids 
Dear Sir: 

I want at this time to compliment 
HARDWARE WORLD on its cover- 
age in regards to dealer helps in the 
August issue and the showing of 
new items. Ever since we started 
about 43 years ago we have used a 
great many letter enclosures, which 
we are sure has helped us sell mer- 
chandise to people that came into our 
store with knowledge of what they 
wanted to buy. It must be true that 
some material is wasted by some 
dealers. No doubt as things get 
tougher, the use of enclosures will 
be of greater help. 

We liked the printed policy of the 
Acco Power Division of The Amer- 
ican Chain and Cable Co. and the 
Ortho Co. for its policy of pre-pricing 
its merchandise. Believe me we do 
not “stand around waiting.” Test us. 

I will never be really happy until I 
convince the big boys in the business 
that there is a need for a household 
goods merchandise folder that can be 
given out and also mailed about 
November 1. This folder will have the 


effect of calling attention to house- 
wives that the local hardware sells 
turkey roasters, Pyrex Ware, Revere 
Ware and many other items that are 
bought for the holidays. 
The big boys think that putting out 

a rotogravure section for the Christ- 
mas trade is sufficient. The local store 
must find it hard to compete with the 
big stores that stay open nights dur- 
ing the year and also previous to the 
holidays. This folder will get the 
people into the stores and with proper 
display, the promotion would be 
bound to do good for all. The sug- 
gestion of a lay-away plan will also 
help the dealer sales. 

Yours truly, 

Jim Pearson, Sr. 


Gentlemen: 

The July issue on “Store Improve- 
ment” prompted me to send you a 
snapshot of a new stairway we recent- 
ly had installed. It is the “New Look” 
for the stores that have the problem 
of the mezzanine or balcony stairway 
that drops down in the middle of the 
showroom. As you can see, it opens 
up the display area behind the stairs. 





“Want Book’ 


PROFIT 


CASH IN NOW! 


GIANT 


The must 
line for 


the Turnover | 


MAKERS _ 


Check your stock and re-order 
today. Bare spots lose 

sales! Ask your jobber for 
other famous Fuller 


self-service money-makers. 


}| FULLER| TOOL CO., INC. 


)\ 3522 Webster Avenue, New York 67 


the NEW ruiter #88 Assortment 


This self-service sales magnet is loaded with 
popular, wanted tools—screwdrivers, pliers, files, 
hammers, chisels . . etc., each in a strong 
see-thru'' vinyl pouch . . . high-profit items at 
88c retail. 

GET this fast-moving assortment . . . KEEP it 
brimful, and just watch ‘em go! 


ORDER or RE-ORDER TODAY! 


World's Largest 
Producer of Unbreakable 
Amber Handle Tools 


Fuller Products are made in US.A., England and other countries, of the highest quality materials, by skilled 


craftsmen . . . designed for service. . 


. and rigidly inspected to preserve Fuller Quality and Reliability. 
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The supporting uprights are % inch 
square rod, which we have since (the 
photo) painted black. 

Enclosed also is an ad reprint we 
ran in the local “rag” last Sunday 
which seems timely with your July 
issue. I suppose you could call it “77 
years of store improvement.” 

Thanks for a wonderful magazine. 
I consider HARDWARE WORLD an 
important part of business manage- 
ment. 

Best regards, 

Don Amery, Vice Pres. 
Amery & Sons, Inc. 
Walla Walla, Wash. 


More PRO Stores 
Dear Sir: 

Please accept my thanks for the 
wonderful story appearing in a recent 
issue covering the PRO program. We 
are grateful for the excellent presen- 
tation. 

PRO Hardware No. 3, Hull Bros. 
Hardware in Redwood City, Calif., 
opened in June, we are happy to 
announce. 

R. L. Jacobs, V.P. 
Seller Bros. & Co. 


UPDATED & NEW 
HARDWARE FIRMS 


ARIZONA 


CHANDLER—Dille Hardware held 
their grand opening recently with an 
impressive array of grand prizes 
awarded. Each adult member of a 
family was presented a_ beautiful 
copper-tint casserole. Ralph Dille is 
the new owner and manager of the 
store, formerly known as_ Lenhart 
Bros. Dille remodeled the interior 
and rearranged the stock. He has in- 
stalled a new department for hunting 
and fishing equipment and is also 
authorized to sell hunting and fishing 
licenses. 


PHOENIX—L. L. Smith Hardware 
recently opened their new hardware 
store in West Plaza shopping center. 
Partner, L. L. Smith, states the new 
self-serve store contains 8,000 square 
feet of selling space and will carry 
full lines of hardware, homeware, 
sporting goods, paints and paint sup- 
plies and gifts. His son, Don, also a 
partner, will manage the new store. 
Max Betts, another partner, continues 
to manage the other Smith Hardware 
store at 1623 E. McDowell. L. L. 
Smith has been in the hardware busi- 
ness for the past 45 years. 


CALIFORNIA 


LOMITA—Harbor Heights Paint & 
Hardware Store has opened in the 
new Harbor Heights Shopping Center. 
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Leo Korn and Mel Furman, San Pedro | 
residents are partners and brothers- | 
in-law. The new store will feature | 
complete shelves of home-work-shop 
tools and garden utensils, as well as 
paints and a selection of wallpapers. 
Open display of tools for easy selec- 
tion and inspection are offered to both 
the professional and amateur crafts- 
men. Korn has been in the hardware 
business 25 years and with Furman as 
a partner for the past 12 years. 


LUCERNE VALLEY — Margaret 
and Rig Crawford, owners of Lucerne 
Valley Hardware, are anticipating 
opening their new store in Lucerne 
Valley Shopping Center as construc- 
tion nears completion. The 2,000 
square foot modern block building is 
part of the multi-service, centrally- 
located shopping center. 


MERCED—The only drive-in hard- 
ware store known to exist in this part 
of California is the new Shannon 
Hardware and Pump Company store 
at 1731 M St. here. An inside park- 
ing lot accommodates nine cars, with 





space for another 12 outside. Total 
floor space in the building is 11,800 
square feet. This is three times larger 
than the old store and makes possible 
enlargement of the hardware, house- 
ware and sporting goods departments. 
It also provided room for a color 
blending machine, which can mix more 
than 2,500 different shades of paint 
from the basic colors in stock. Other | 
specialties are sprinkler systems and | 
soft water service. A grand opening | 
with refreshments and special prices | 
was held September 24, according to | 
Ralph Shannon, owner. 
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Wow! I forgot that’s no step. | 
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Our most successful dealers are 


TWO-BAR MEN 


While one Atlas Tack and Nail Bar 
sells on the counter, the other is “out 


back” ... always ready for action 


It’s the smart, efficient, profitable way to 
keep stock moving! Use one No. A-200 
Atlas Tack and Nail Bar as a counter sales- 
man (takes only 1 ft. of counter space, 
holds 200 boxes). Have a second fully 
stocked in the back room. 

As stock of the counter bar becomes 
depleted, simply remove the rack for re-stocking and replace it with 
the full bar. In this way you have one bar selling at all times. 
The other represents your inventory . . . can be filled at leisure. 

Dealers who use this method are enthusiastic about its success. 
They turn stock at least 5 to 7 times a year — make more money. 

This is only one of many ways in which dealers benefit with Atlas 
—the best known, best packaged and best merchandised line of 
tacks, nails, staples and similar fast moving household items. 


Atlas =: 


FAIRHAVEN, MASS. ¢® HENDERSON, KY. 
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Passers-by stop and buy when you have this sales- 
building Swan Profit Package on your floor. It con- 
verts just 3.7 square feet of space into a top-profit 
garden hose merchandising center. It assures prom- 
inent display for Swan’s most popular best-sellers. 
It gives you a complete price range ... helps you 
sell up... builds impulse sales. . 
control. 

Best of all! Your profit on the whole package is 
a neat $38.00. The Swan Profit Package is avail- 
able now for a limited time only. Call your dis- 


. simplifies stock 








pass u 


tributor today and get set for bigger profits dur- 
ing the coming spring and summer selling season! 
Swan’s Profit Package Includes: 
5 coils Swanseal @ $3.95 each 
5 coils Swanseal Supreme @ $4.95 each 
5 coils Swan Nyl-Cord @ $5.95 each 
5 coils Swan Single Braid Green @ $7.95 each 


Total retail value of hose and merchandising dis- 
play is $122.00. Your cost is $80.00*. YOUR 
TOTAL PROFIT — $38.00. 


*Leading distributors will offer 5% for early orders. Net dealer cost—just $76.00 
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Package 


Bucyrus, Ohio. 


FREE! 1960 Swan 
Garden Hose Catalog 
Illustrates in full-color and describes 
every garden hose in the complete 
Swan line. Ask your distributor for a 
copy or write Swan Rubber Company, 


A 


= YM 
~ 7 VV PA 4 ivi 


PANY 


Bucyrus, Ohio 


You can trust the products... made by SWAN 
For Details Circle 8 on INQUIRY CARD 
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Here's a guy who knows what he needs to do the job . . . He buys— 
and insists on—Southern Screws. He uses technical data supplied by 
Southern to consumers or dealers. Right now, he’s referring to Southern’s 
TC-4 chart, to help determine what bit to use for the correct size drilling 
of pilot holes in his project . . . This man is pre-sold on Southern. 


Will you be his dependable source for Southern Screws—or will he go to 
one of your competitors who handle the full Southern Screw line? . . . 
Remember—the customer who is selective about the power tool, or mower, 
or paint (or anything else he buys) is just as selective about the com- 
ponents he buys for his craftsman’s jobs. That’s why there’s no safe 
substitute for nationally advertised brands on today’s hardware market. 
And that’s why pre-sold Southern Screws belong on your shelves. Reach 
for your want book now—and order Southern Screws—the screws with 
“resale power’’| 


Wood Screws @ Machine Screws & Nuts @ Tapping Screws 
Stove Bolts @ Drive Screws @ Hanger Bolts 
Carriage Bolts @ Dowel Screws 


Manufacturing and Main Stock in Statesville, North Carolina 


Warehouses: New York °® Chicago 


Dallas * Los Angeles 


Sold Through Leading Wholesale Distributors 


SCREW COMPANY 


STATESVILLE 
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Brushes 
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others 


Contact Emanuel Gantz, 

Sales Manager, for actual proof 
of how you can increase 

your profits with Empire’s 

new brush program ! 


Bd ig gaat ati are Ree ore a. al ee anal i osQen 
. Pearce es Bie, oe ‘ ee ; : a 
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number one 

brush maker 
re rere Empire Brushes, Inc. 
Pia call Port Chester, New York 
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“BIG NEWS FOR FALL” 


STARRING 


AMES MAID 


¥ 


Prem eA Arta Donat 





“FEATURED IN THE TITLE ROLES 


Reaches high places Complete 360° swivel 
; safely and easily. action. Adaptable 
We to popular demand the at There's no wobble anywhere — kitchen, 


roducers at Ames are fea- | | in an Ames Stool. bar, family room. { 7 
- - TE oc 


ing their top stars in a roll 











designed to create Greater 
Dealer Profits this year. Critics 
have presented Ames Maid 
with the top award for Selling 
Power during 1958. This ac- 
cepted Selling Power assures 





you of greater sales increases 
during 1959. 


2C Deluxe Step Stool 2K-2S Deluxe Swivel Stool 


eeoececeeceees CO-STARRING ee eececccces 


This “Summer Stock” produc- 


} 
/ 
} 
; 
? 
z 


tion will be barnstorming the 


country this fall. So stock up 





now and give your DEALER 
PROFITS “Top Billing” this fall 
with Ames Maid. 

















| 


Pick up this ticket to see i 
Ames “Dealer Profit Picture” | i 
production. © 

5E Deluxe Electric Utility Table 4T Deluxe Utility Tray Cart 


The ultimate in convenience — it features an For modern serving — a removable top 
electrical outlet in the top shelf. which converts to a serving tray. 




















neeieeesnetael 


EVERY STAR IN THE AMES MAID 
STUDIO HAS A GREAT SUPPORT- 
ING CAST OF FINE FURNITURE. 


Ames also manufactures the famous 


w# , 
: — 
; PARKERSBURG, lines of Ames Aire Casual Furniture € ) 
@ ° - WwW VIRGINIA c 996 > 


and Ames garden tools and shovels. 
For Details Circle 11 on INQUIRY CARD 
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NOW! each EVANS POCKET TAPE 
comes packaged in 














(U.S. Reg.) 


THE GREATEST IDEA FOR PACKAGING 
AND MERCHANDISING IN YEARS! 


Bize ( 


} 


: : VALUE \ FOR wa 
“HOLSTER-PAK”, the greatest merchandising ad- FREE 


vancement in packaging of the decade, is the perfect HOLSTER -Power-Tape - 
blend of product, package, promotion, and utility. This ‘ HOLSTER-PAK. 
sturdy leatherette tape-holster clips on the belt and 1 ith BELT CLIP 

keeps the tape handy on the job at all times. Your 
customer actually gets the holster FREE! — 

Now, all Evans pocket tapes (except Thin-Tape) _ SSS 
come to you ready-packaged in this sensational form- 
fit “Holster-Pak”, each mounted on an individual peg- 
board card that can also stand by itself on the counter 
or in the window. 

And to help you put “Holster-Pak” across big, Evans 
has developed a revolutionary new point-of-sale “Ferris 
Wheel” display — the first display piece made specific- 
ally for mounting on pegboard, and to stand on the 
counter, too. It has action... it has sound... it has 
SELL! Ask your jobber about it! 





RULE CO. FACTORIES AT ELIZABETH, N. J. & MONTREAL, QUE. 
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“Take a good look at 


(ss) Cyclone Hardware Cloth... 


Its a high sales-and-profit item!” 


EXCLUSIVE 
WELDED 
SELVAGE 


Because of the many uses to which hardware cloth is 

put in the home (window guards, gutter guards, screen 

doors), the variety of applications it finds on the farm 

(for poultry feeders, hen nest floors, partitions, grain 

and fruit bins) , the use to which builders and contrac- 

tors put it (sifters, stucco base, concrete driveways re- ae Mas seek” ee 

inforcement, machinery protection) —the sales poten- BE Separate Weld Woven or Welded Fabric 

tial for USS Cyclone Hardware Cloth is extraordinary. 
Cyclone Hardware Cloth is easy to use and long- 

lived. It is woven hardware cloth with the exclusive 

welded selvage (see the illustration above ). This means 

that Cyclone Hardware Cloth is easier to tack into 

wooden frames. And it is easier to weld to steel. See how 
































HARDWARE CLOTH 


the mesh, too, reflects precise, vane harap eM USS CYCLONE “RED TAG” Welded Edge-Woven Fabric 
Wires are straight the entire length of the cloth. It is oe 
thus a simple matter to cut it square . . . to produce HARDWARE PRODUCTS rs 
a stronger, more attractive finished job. Moreover, 
Cyclone’s special method of galvanizing keeps mesh , 
distortion at a minimum . . . results in a smoother pro- pe tepoltganald Pencil wissen 
tective coating and adds longer life, increases strength : 
and rigidity. 

Why not go after this profitable business actively? 
See or call your Cyclone jobber, or contact your Cyclone 
Sales Office. USS and Cyclone are registered trademarks 


Cyclone Fence Dept. 
American Steel & Wire 
Division of 

United States Steel 


Cyclone Fence, Waukegan, Iilinois « Sales Offices Coast to Coast - United States Steel Export Company, WN. Y., Distributors Abroad 
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MORE SWINGLINE 


Gos staPLe Guns SOLD 
THAN ALL OTHERS ¢ 


BUILT-IN STAPLE 
EXTRACTOR AND EXCLUSIVE 


OCTOBER 1959 


New! AUTOMATIC 
STAPLE DISPENSER 


Stand this new dis- 
penser box on the 
counter near the cash 
register...or hang it 
on a wall. Remem- 
ber! The sensational 
business you build 
with SWINGLINE’s 
101 enables you to 
automatically 
build a fabulous 
repeat business 


» instaples! 


WORLD'S LARGEST MANUFACTURER OF 
STAPLERS FOR HOME AND OFFICE! 


~ PUSH-BUTTON LOADING PLUS HANDLE LOCK! 


Here’s the staple gun all your customers want 
... Sales prove that!...and at a sensationally low 
$4.95! The rugged, heavy-duty steel SWINGLINE 
101 Staple Gun delivers as much driving power 
as machines twice its size and weight! Takes 
two staple sizes: 4/16” and 5/1s”...performs actually 
hundreds of tacking jobs including insulating, 
carpentry and upholstering! Gun positively 
will not jam! Don’t delay. SWINGLINE offers 
you immediate delivery — 

for immediate profits! 

—on all quantities, 

3 colors! 








PRE-SOLD TO 
SWINGLINE’S Big Year- 
Round National Advertis 
ing Program! You get 
window streamers, store 
pennants, newspaper ad 
mats, local publicity and 
national advertising in 
Saturday Evening Post, 
Popular Mechanics, Popu 
lar Science, Mechanics 
Illustrated, Farm Journal 
and others 


C ad . ‘ 
For complete information, contact i bx] Gc a 
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Long Island City 1, N. Y. 
In Canada; Saxon Office Equipment, Ltd., 156 Evans Avenue, Toronto 14, Canada 








“Here’s a really 
USABLE PLIER” 


Says Ray Lindner of Buffalo, N. Y., recog- 
nized as the expert mechanic who can 
“fix it’ when others fail. Mr. Lindner has 
been a mechanic for 40 years and owner 
and operator of Lindner’s Garage for 33 
years. 





“CRESTOGRIP” PLIER % 
No. P210. Retails for $3.15 





“This CRESTOGRIP Plier grips better with 
less handle pressure than any utility plier I 
have ever used. Its box joint is the reason. 
Ordinary lap joints generate much more fric- 
tional resistance. Crescent’s box joint is not 
only smoother working but much stronger. 
It’s easy to adjust, easy to use...a really differ- 
ent and better tool!” 


QUICK, POSITIVE 
ADJUSTMENT 


This cut-away view 
shows joint con- 
struction with its 
extra generous 
bearing surface at 
Complete with six —S the arrow point. 


P210 Pliers supplied in 
carton at cost of pliers only. ee 


CRESCENT TOOLS — 
Give Wings Lo Work mm | 











: & << : Sign of the $rlisan 
nf : ; ‘ Fymlol of Excellence 


Crescent is our trade-mark, registered in the United States and abroad, for wrenches and other tools. Sold by leading distributors and retailers everywhere ond made only by 


CRESCENT TOOL COMPANY, JAMESTOWN, NEW YOR K 
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OW) Wile GERD 


TV has made Melnor a household word 
among homeowners! And this year Melnor 
is back in TV bigger than ever...more time, 
more markets, more customers for you. 


Two new sprinklers to widen your garden 
market! The new Pulsator throws a power- 
ful spray a long way, to cover circles up 

to 90 feet in diameter or wedges of any 
size you dial. The economical new Square 
is the ideal sprinkler for the smaller 
rectangular lawn. These are new members of 
the Melnor family, joining the successful 
revolving sprinkler line and the famous 
Melnor Swingin’ Spray Wave Sprinklers. 
All this, plus the bigger-than-ever Melnor 
accessory line in the ‘See 'n Sell’’ 
skin-pack display cards. 


WHAT'S STILL MISSING? 


Nothing! Because on the back 
of this foldout you'// find 
Melnor’s best-ever Early Bird 
Free Goods Promotions! 





FREE BONUS SPRINKLERS IN OUR 


TWO “EARLY BIRD’ SPECIALS 


- Buy an re ee No. 77 Assortment of Wave Sprinklers with 
assortment oe these Free Bonus of Four Revolving Sprinklers! 
of these: eal free! (2) #525 SWINGIN’ SPRAYS @ 5.95 each 11.90 
Se (3) #550 SWINGIN’ SPRAYS @ 7.95 each 23.85 
~— > (3) #700 SWINGIN’ SPRAYS @ 9.95 each 29.85 
fi - ' (2) #1000 SWINGIN’ SPRAYS @ 12.95 each 25.90 
FREE BONUS 
(1) #650 SQUARE SPRINKLER @ 2.49 each 2.49 
(1) #800 REVOLVING SPRINKLER @ 1.95 ea. 1.95 
(1) #860 REVOLVING SPRINKLER @ 3.49 ea. 3.49 
(1) #910 REVOLVING SPRINKLER @ 5.95 ea: 5.95 
TOTAL RETAIL VALUE: 105.38 DEALER COST: 54.90 
DEALER PROFIT: 50.48 


48% DEALER PROFIT! 





No. 88 Assortment of Revolving Sprinklers 
with Free Bonus of New Square Sprinkler! 
(1) #650 SQUARE SPRINKLER @ 2.49 ea... .2.49 
(2) #800 REVOLVING SPRINKLERS @ 1.95 ea. 3.90 
(2) #860 REVOLVING SPRINKLERS @ 3.49 ea. 6.98 
(1) #910 REVOLVING SPRINKLER @ 5.95 ea. 5.95 
FREE BONUS 
(1) #650 SQUARE SPRINKLER @ 2.49 ea.. .2.49 
TOTAL RETAIL VALUE: 21.81 DEALER COST: 11.59 
DEALER PROFIT: 10.22 


Get this free! Wie” 47% DEALER PROFIT! 


SS 
*) 





S 
TWO FREE BONUS ASSORTMENTS OF 


SEE ’N SELL ACCESSORIES! 


soe [AM ne Hand Melnor’s See 'n Sell Accessory line in 
= hi “te fast-moving self-selling skin-pack display 
cards. Take your pick of two packages: 
No. 158$ —92 individual pieces, including 20 dif- 
ferent items, with FREE Wire Display Rack. 
TOTAL RETAIL VALUE: 63.92 
DEALER COST: 40.48 
DEALER PROFIT: 23.44 


No. 159R —Refill Skin-Pack Assortment. 92 indi- 
vidual pieces, including 20 different items, with 4 
FREE Brass Hose Nozzles. 


TOTAL RETAIL VALUE: 63.92 
DEALER COST: 37.95 


DEALER PROFIT: 25.97 
ORDER NOW FROM YOUR MELNOR DISTRIBUTOR! LIMITED SUPPLY! 


MELNOR INDUSTRIES, INC., Moonachie, New Jersey 


Printed in U.S.A. 





WITH 
REVOLUTIONARY 
NEW 
P\'hae) FV Wale 
SAFETY 
CLUTCH 


AT LAST...A QUALITY BIG SAW 
DESIGNED AND PRICED TO OUTSELL ALL OTHERS! 





SELLS SO MUCH BETTER BECAUSE Never before have you been able to offer a quality 
y i 7” saw with all these features at anywhere near this 

THERE’S SO MUCH MORE TO SELL: low price! This brand new Shopmate beauty is just 

® Big 7” blade cuts full 22’ at 90°! loaded with SELL! There just isn’t another saw in 

Easily cuts full 2 x 4 at 45°! its class! Nationally advertised in the Saturday 

Exclusive new automatic safety clutch far superior to all Evening Post, Life, Popular Science, Popular Me 

others — Eliminates “‘kick-back’’, chanics and other powerful publications. Write for 

increases saw life up to 15 times! full details today! 

Powerful 7.0 amp. Series AC motor! 

Easy bevel and depth-of-cut adjustments! 


Self-lubricating bronze bearings! “Spe Ge te ae aor = 


Large turbo-internal fan! : 
Dynamically balanced armature! SUGGESTED RETAIL mail to: George Weatherby, Sales Manager 
PORTABLE ELECTRIC TOOLS, INC. HW -109 


320 W. 83rd St., Chicago 20, Ill. 


Send me full details on the all-new Shopmate Model SC-7100 
7” Saw! 


Lower guard retracting lever! 
Adjustable graduated rip guide! 
Weighs only 11 pounds! 
Handsome silver luster finish! 


Name 
Firm Name_ 
Address : 
PORTABLE ELECTRIC TOOLS, INC. Cite— I ——— 
tn Conada: 452 Birchmont Read, Terente 13, Onterie _. MY Preferred Distributor 
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tae 
Cash in ona 


WITH THIS 
powerful, low priced 


JUNIOR STAPLE GUN! 


Every housewife and “do-it-yourself” hobbyist is a prospect for this 
sturdy little staple gun . . . built to stand up for dozens of everyday 
handy household fastening jobs like — lining shelves and closets, 
valances, weatherstripping, hanging drapes and countless other uses. 
Loads 100 staples in 2 sizes — 1/4” and 5/16”. Locks to fit in pocket 
for easy carrying. Comes in attractive colors. Makes perfect gift. 


CHOCK-FULL OF SALES CLINCHING FEATURES! 


@ Unique Safety Compression Handle @ Safety Lock @ Non-Jam Loading 
Mechanism @ Built For Longevity @ Visual Refill Window @ Built-In Staple Lifter 





OWT SISLUE Toco PLLAOFUY WPy 


“E350 All-Purpose HEAVY DUTY 
STAPLE GUN 


The one tool preferred by building 
contractors, applicators and the do- 
it-yourself market for 1001 heavy 
duty nailing jobs. 


$12.50 


fo} 
Uses 6 eK | 


staple sizes up to 
9/16", including 








iP 
CEILTILE staple 7 


Especially Designed for Fastening Ceiling Tile 
Unique leg design drives flush, holds tight! 


T-50 STAPLE GUN ATTACHMENTS 


i i f— | 
| 1 
fn 
WIRE 


—— : 
: | 
ATTACHMENT | ATTACHMENT 


Flange is never fractured . . . CEILTILE 

penetrates perfectly! 

Special cement coating provides tremen- 

dous holding power! 

Tested and Approved by Major Ceiling 
Tile Manufacturers: 


UM a - 
Ga 24! w-wooo § 


SCREEN WINDOW SHADE 


ATTACHMENT 

SLIP-ON TACKER FOR HANDY 

EASY, INTERCHANGEABLE USE. 
Price: $1.00 each 


Crnorex 
insuure 








SOLD ONLY THROUGH THE TRADE 


) ARROW FASTENER COMPANY, /NC. 


ONE JUNIUS STREET, BROOKLYN 12, N. Y. 


Pioneers and Pacesetters for Over a Quarter Century 








WHEN SHOWN 
ON YOUR 
COUNTER 

IN THIS 
COLORFUL, 
EYE-CATCHING, 

SELF-SELLING 

DISPLAY 


Arrow Backs You With Heavy Advertising Support 
In Leading National Consumer Magazines! 


There’s A Wide Market of Industrial Users 
All Around You . . . Waiting To Be Sold! 


Look around you, Mr. Dealer! Take note of the many 
industrial plants; the building contractors who install 
roofing, siding, insulation, ceiling tile and other building 
materials — right in your own community! All of them 
use tr d ts of staples everyday! Are you 
getting your share of this business? You can when you 
sell the complete Arrow line of over 30 different models. 
of tackers and staplers. Arrow will help you cash in on 
these lucrative markets .. . and reap the steady repeat 
staple business that goes with it! Call on us! We'll show 
you how! o 





CANADIAN REP.: Gordon Lightstone 

1180 St. Antoine Street, Montreal 3, Que. 
WESTERN REP.: J. M. Davis 

170 No. Robertson Blivd., Beverly Hills, Calif. 


For Details Circle 18 on INQUIRY CARD 


HARDWARE WORLD 





Each ball labeled 
wt., tested break 
and feet per ball 


eV \ pr ust 


pno™” JUTE TWINE 


available in the MIKE brand 


A dependable source of supply for jute twine in these two popular sizes — 


ART. 544 12 Ib., 3 ply, 8 oz. solid wound balls, 592 ft. per ball, 45 Ibs. 
tested break. 


ART. 545 28 Ib., 3 ply, 8 oz. solid wound balls, 255 ft. per ball, 100 Ibs. 
tested break. 


Put your confidence in 
the QUALITY LINE... 


Vinyl Weather Stripping 
Wood Glue 

Braided Nylon Line 
Seine Twines 

Seine Cords 

Trot Lines 

Staging 

Venetian Blind Cord 
Sash Cords 

Clothes Lines 
Mason Lines 
Fishing Lines 
Starter Rope 

Jump Rope 


Mop Heads 

Wrapping Twines 

Kitchen Lines 

Express Twines 

Chalk Lines 

Parcel Post Twines 

Polished India Twines Orders of $75.00 or more, freight 

Plastic Clothes Lines prepaid. Orders of less than $30.00 

Jute Twine f. o. b. Mill, Lawndale, N. C., Van Nuys, 

on —— Lines Calif., Marietta, Minnesota, Dallas, Texas, 

Masking Tape or Waynetown, Ind. Orders of $30.00 to 

Freezer Tape $75.00 freight allowed to $1.00 per cwt. 

Polyethylene Ropes Freight prepaid does not include extra 
charges incurred outside carrier’s 
regular zone of delivery. 


ca 
BSTABLISHED 1873 Cleveland Mills Company LAWNDALE, N. C. 


14346 


Bessemer St., Van Nuys, Cal. @ Marietta, Minn. ©3104 Gaston Ave., Dallas 26, Texas @ Waynetown, Ind 
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Merchandise Now In The News ee ee re 








FURNITURE FINISHING and refin- 
ishing kit. Royal Wood Sheen has syn- 
thetic resin base stain in 15 colors. 
Kit includes steel wool, sandpaper and 
a polyethylene glove for making wood 
finishing job easy. Complete kit is 
pre-packaged. — Roco Manufacturing 
Co. 
For Details Circle 101 on INQUIRY CARD 


CERAMIC PERCOLATOR is claimed 
to be undamaged when boiled dry on 
red-hot range. Coffee maker is made 
of white Pyroceram in six and eight 
cup sizes. Pereolator has stainless 
steel pump and basket with aluminum 
cover and Pyrex glass top.—Corning 
Glass Works. 
For Details Circle 104 on INQUIRY CARD 
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KING-SIZE COFFEE MAKER will 
make 10 to 35 cups of coffee auto- 
matically. Universal Coffeematic 
keeps coffee at serving temperature 
without increasing strength. Redi- 
Lite glows when coffee is done. Lock- 
open spigot provides easy pouring.— 
Landers, Frary & Clark 
For Details Circle 102 on INQUIRY CARD 


NON - ELECTRIC ILLUMINATED 
sign for homes. Name and address is 
lighted by fire-burning Tiki Torch. 
Torch will burn 40 hours on filling of 
kerosene. Unit comes in copper, black 
or gold. Three-foot sections allow 
three- or six-foot plastic sign.—John 
Charles Company 
For Details Circle 105 on INQUIRY CARD 








DOOR AND DRAWER PULLS for 
cabinets and furniture, Pulls are ma- 
chined from brass or aluminum in 
three sizes. Solid Brass pull is lac- 
quered and the aluminum is anodized 
with other colors available. Pull is in- 
stalled with one screw.—The Engi- 
neered Products Co. 
For Details Circle 110 on INQUIRY CARD 


LIGHTWEIGHT MIXER is portable 
and powerful. All controls are located 
on top of the contoured handle within 
thumb reach. Mixer will stand on end 
and will hang on wall. Available in 
white and three colors. Unit weighs 
three pounds and has five year guar- 
antee.—Hamilton Beach Co. 
For Details Circle 103 on INQUIRY CARD 
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For additional information on 
any item shown on these 








pages, please circle number 








on the Reader Service Card, 
facing Page 58 in this issue 


SNOWFLAKES FOR CHRISTMAS 
are illuminated by 25-watt silvered 
bowl reflecting bulb. Snowflakes are 
aluminized ornaments in 12- and 18- 
inch sizes. Three designs are avail- 
able including above illustration. Or- 
naments are easily hung. — Silvray 
Lighting, Incorporated 
For Details Circle 112 on INQUIRY CARD 


THREE-SPEED ELECTRIC RAZOR 
for home and travel. Equipped with 
two cords it can be used on AC or DC 
110 volts and operated at three speeds. 
With alternate plug it can be used on 
12-volt cigarette lighter in car. Razor 
comes with case.—Schick Incorpo- 
rated 
For Details Circle 106 on INQUIRY CARD 
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VINYL HOLSTER for metal cutting 
shears. Blue Bird 10-inch snips are 
packed in clear plastic with Press- 
Tite Zipper Closing that keeps shears 
moisture safe. Holster is slotted for 
wearing on belt and punched for wall 
hanging or display.— Bergman Tool 
Mfg. Co., Ine. 
For Details Circle 113 on INQUIRY CARD 


“PLATTER PORTER” is molded one- 
piece polypropylene plastic case de- 
signed to hold fifty 45 r.p.m. records. 
Included are numbered record stickers 
and master index card. Case can be 
used for vanity case, beach bag or 
other use.— Columbus Plastic Prod- 
ucts, Inc. 
For Details Circle 107 on INQUIRY CARD 


ELECTRIC FLOOR WASHER for 
hard-surface floors. Requires no rins- 
ing or wiping. Washer wets floor, 
Scrubs it and vacuums up dirty water 
automatically. Two tanks hold water. 
—Hoover Company 

For Details Circle 125 on INQUIRY CARD 


HELOR HI-WATER CONCRETE AD- 
HESIVE is an Epoxy for bonding ma- 
terial to concrete. Will bond wood, 
metal, tile and other material to con- 
crete and to each other. Fastens studs, 
bolts and pipes without drilling. Ad- 
hesive is thermosetting plastic. — 
Epoxy Coatings Company 
For Details Circle 108 on INQUIRY CARD 


UNIVERSAL HANDLE in kit form 
for replacing broken hammer handles. 
Handle grip is oil-resistant plastic 
styled for good balance. Nuplabond 
epoxy locks handle to hammer head. 
Self-aligning ferrule adjusts to any 
eye opening. Material is Nuplaglas.— 
New Plastic Corp. 
For Details Circle 109 on INQUIRY CARD 
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“NAT” STANDS OUT 


with dress-parade packaging 


Brighten up your fastener shelves and speed up off-the-shelf selection with 

the snap and color of National’s high-visibility labeling and uniform packaging. 

These smart, trim boxes stand out, boldly identifying National quality by their 
glossy red and black finish. Color-coded labels make stock handling easier, too! Colors 
quickly identify fastener types. And sizes are printed large enough to see, even on 
higher shelves. 

Standardize on National’s most complete, accepted 
quality line .. . packaged to stand out boldly for greatest 


sales appeal. Va 
$/ 


Ask Your Distributor . . . He Knows ra $ 





THE NATIONAL SCREW & MFG. COMPANY r= 
Cleveland 4,Ohio ¢ Los Angeles 22, California : 
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Best... 
Next to Brass 


Aoun- 


A BRAND NEW METAL THAT 


SHERMAN pee ‘a NEW for ‘60 
“LONG GRIP” mag Pi “SHOPPER STOPPER” 
CLINCHER COUPLING “> oP HOSE GOODS CARD 


" of a SHERMAN : : MERCHANDISER 
Shou RE-USABLE . rina 
NS AIN—Y eaturing 


COUPLING 


ASK YOUR JOBBER REPRESENTATIVE ABOUT S/onm-alloy. 


See us in Booth 149 at the Mid-America Show! 


NN) ft p a t.. ; 
U ourWl do batter with Sigrga | ae )D yrorr beat | 
y a J 


H. B. SHERMAN MANUFACTURING CO., Battle Creek, Michigan 
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NEW 
BOON TONWARE* 
PROMOTION HAS 


EVERYT 


Largest, most complete service for 8 
Melamine’s 3 most popular patterns 


Killarney 


Sale-priced for big consumer savings 
Largest advertising-merchandising program 
Planned for your volume and profit 


Full Color, Full Page 
Advertisements This Fall, 
Aimed at 


53,900,000 Readers 
Life! 
This Week! 
Rural Gravure! 


53-PIECE SERVICE FOR 8 


95 Includes 8 each: dinner plate, 
S Seon sandwich plate, dessert dish, cup, 
stock saucer, break-resistant tumbler — 
value plus decorated platter, vegetable 
$77.72 serving dish, 3-pc. sugar-creamer. 

Be Sure To Share In The Profit! Order Now! 


Written Guarantee Against Breakage 


lSonsiibii ware’ 


finest of all melamine dinnerware 


BOONTON MOLDING CO., BOONTON, N. J. *The Name That Means Quality in Every Way to Everyone 
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fore fixtures are 


ha 


= our business 


Weber’s 60-year leadership in the retail fixture 
a field has done much to make modern hardware 
yl : waa merchandising. As shown here at James Biddle’s 
i Burbank, California, store, Weber’s beautiful, 
all-metal DISPLAYLINE fixtures create a 
“store sales personality.” 


SECTIONAL WALL SHELVING 
gains maximum use 
of every inch of wall space. It’s 84” high, with 
adjustable shelves in widths 10”-22”. Paints, small 
appliances, housewares, hand tools and 
miscellaneous small items show on DISPLAYLINE 
to their finest advantage. 


SECTIONAL GONDOLAS 


come in five widths and 
three heights, with adjustable shelves in widths 
10”-22”. Merchandising end units are optional. 


COMPLETE MERCHANDISING ACCESSORIES 


for every hardware department come 
with DISPLAYLINE. 


COLOR 
plays an important role in impulse selling. 
DISPLAYLINE sections come in eight satin- 
finish enamel colors, hi-baked to insure long life. 


COMPLETE PLANNING 
is a valuable Weber service. 
We'll plan a store that will fit your budget, 
make you and your sales personnel proud, give 
your store a personality, and help you 
reach your sales potential faster. 


WEBER SHOWCASE & FIXTURE CO., INC. 
Factory Sales & Service + Store Fixture Division 
1367 South Figueroa Street + Los Angeles 15, California 


Please send me more information about Weber’s 
DISPLAYLINE Store Fixtures. 


STORE 
FIXTURE a 


DIVISION address _ 
TS es 


a 
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_,. Perform 
_.. Price Appeal 
Al\_this PLUS 


e Full year warranties 
e Powerful national advertising 
e Stror ocal support 


Get the complete springfield story now! 


PRINGFIELD 














The Profit Line fov' 60 


1. Springfield standard rotary tiller with bal- 
anced action. Has fast change adjustments for 
row width, tilling depth and weight distribution. 
Bolo tines. A real “best seller.” 


= Springfield reversing rotary tiller. The 
same unit as the standard except for positive 
action reverse. All controls on handlebars. No 
finer tiller is built. 





3. Springfield 25” deluxe riding lawn mower. 
4% hp engine...full gear transmission (3 
speeds forward, reverse)... Pushbutton Height 
Adjustment...separate blade clutch...drum 
type brake. America’s No. 1 rider, 


4. Springfield 25” utility riding mower. A 
clean-lined, rugged model priced to let you 
meet any kind of competition. 32 hp engine 
... full gear transmission and differential (one 
speed forward, one reverse)... separate blade 
clutch... Quick-change height adjustment. 


5. Springfield 32” deluxe riding lawn mower. 
32” cutting width and a big 542 hp engine. Also 
has full gear transmission, Pushbutton Cutting 
Height Adjustment, drum brake, and separate 
blade clutch. 


6. Springfield 22” walking lawn mower. All 
the features of the 24” model in a 22” version. 
2’2 hp engine. Today's best value for the 
smaller lawn, 


7. Springfield 24” walking lawn mower. 
Everything that’s good in a walker is here. 3 hp 
engine ... handle controls . . . Quick-change 
cutting height adjustment. 


QUICK MANUFACTURING, INC., Springfield, Ohio 


Springfield 


POWERED LAWN AND 
GARDEN EQUIPMENT 








WASHINGTON. 


—By N. R. REGEIMBAL 


‘for WESTERNERS 





Chilton News Bureau, Washington, D. C. 


Western Hardware Sales Expected to Ride Crest 
Of Home Building Boom Running Into Next Year 


Western hardwaremen can look forward to continued high sales 
of builders hardware and other items connected with new home 
construction. Government housing experts expect this year’s tre- 
mendous housing boom to run through most of 1960. 


New homes are going up in 
the West as well as the rest of 
the country at record-breaking 
rates. 

In the first seven months of 
this year, work was started 
across the country on a whop- 
ping 822,000 new homes. This 
is about 33 per cent more than 
during the same period last 
year, and higher than any year 
since 1950. If continued, as ex- 
pected, almost 1.4 million new 
homes will be built this year. 

In the West, new home build- 
ing started the year some 25 per 
cent above the rate in 1958, and 
was expected to continue ahead 
of last year throughout the 
year. 

A recent survey of the 54 mil- 
lion households in the U. S. 
shows that almost two-thirds of 
the houses are in major metro- 
politan areas and another 25 per 
cent are in rural but nonfarm 
areas. Farm homes now account 
for only about 10 per cent of 
the total, and are disappearing 
at the rate of about 100,000 a 
year. 

* ok * 

YOUNGSTERS are becoming 
a profitable market ... New gov- 
ernment studies show a record 
46.4 million children now attend 
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school, a 2-million gain, or 5 
per cent over last year. One out 
of four persons in the country 
attends classes from kindergar- 
ten to college. Teen-agers are 
big spenders—shelling out some 
$10 billion this year ... Aver- 
age teen-age boys spend $7.48 a 
week, girls $4.98. Nevada, Ari- 
zona, and California recorded 
sharp increases in school enroll- 
ment. 
* ok * 

PARCEL POST RATE 
BOOSTS averaging 17 per cent 
may be in effect by the end of 
the year... Interstate Com- 
merce Commission will hold final 
arguments on the boost in early 
October ... The boosts range 
from 1 to 35 per cent, costing 
mail users $88 million a year 
... Meanwhile, higher rates for 
Railway Express Agency ship- 
ments went into effect Sept. 1 
... New REA rates are 25 cents 
a pound higher in most of the 
West, 35 cents in the Mountain- 
Pacific and Eastern areas. 

* * * 

MILITARY STORE battle has 
a new force—the huge food dis- 
tribution industry . .. Grocers 
are fighting post commissaries 
particularly, charging unfair 
competition .. . Other retailers 


have been protesting that post 
exchanges no longer are re- 
stricted to selling items of “con- 
venience and necessity.” Mili- 
tary store critics complain they 
waste the equivalent of several 
regiments of fighting men who 
are assigned as store clerks. 
* * ok 

WESTERNERS are the big- 
best spenders in the country, 
government study shows... 
Total retail sales in the West in 
1958 averaged $1,347 for each 
man, woman, and child. National 
per capita average was $1,169. 
Total Western retail sales 
amounted to $33.5 billion, or 17 
per cent of the national total of 
$200 billion. Consumer income 
rose the most last year in Cali- 
fornia, gaining $1.5 billion te a 
total of $36.6 billion or $2,559 
per capita... Total for all West 
rose $1.8 billion to $47 billion, 
or $2,428 per capita. By per- 
centage, New Mexico (up 11 per 
cent) and Arizona (9 per cent) 
registered among the strongest 
gains in the country. 

* * * 

HUNTING SEASONS for 
waterfowl will be curtailed this 
fall... U. S. government cut 
back allowable seasons for wild 
ducks, geese, coots, brant, and 
snipe . . . Unfavorable weather 
and habitat conditions and se- 
vere droughts in the northern 
breeding grounds reduced popu- 
lations this year . . . Shooting 
hours and bag possession limits 
also are reduced. 
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Dell 


Find it Faster, Sell it Faster 


ee» WITH NATIONAL'S PICTO-GRAPHIC CARTON LABELS 


Your clerks will close sales faster—with greater customer satisfaction—when 
your shelves are stocked with those blue-labelled National boxes. No fumbling, 
no guessing what’s inside each box . . . it’s all right there on the Picto-Graphic 

: : , ; WRITE FOR 
label—what item, what size, what finish. One more reason why the big-volume FREE CATALOG 
dealers are swinging to National of Sterling. TODAY 


NATIONAL MANUFACTURING CO. 


16910 First Ave. Sterling, Illinois 
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Multiply 
your rental 
prospects 
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Here’s a new rental machine that does the work of 2 for the price of 1. 
Converts from floor maintenance work to rug scrubber in only 3 minutes 
-.» greatly increases rental possibilities. The JW12 rents for 


© Floor polishing, waxing, buffing, scrubbing, steel wooling 
@ Rug and Carpet shampooing 


All these uses give you prospects for sales of wax, floor stain, steel wool, 
shampoo, and many other items. il 
a WES 
Conversion from polisher to scrub- 4 ey 
ber is quick, easy job—you or customer = y 
can do in 3 minutes. Yet, the new multi- ‘ , 
purpose Holt JW12, with tank, shampoo 
brush and all other attachments, actu- 
ally costs less than competitive, one- 
purpose scrubbers. Makes big hit with 
customers (especially women) because 
it handles easily, stows between car 
seats, gives floors, rugs and carpets 
air of professional care. For full story 
on this easy-to-rent Holt JW12, mail 
coupon now. 
SALES AND SERVICE CENTERS IN MAJOR CITIES. 


UG, MANUFACTURING CO. 


BETTER FLOOR MACHINES 
669 - 20th St., Oakland 12, Calif., or 272 Badger Ave., Newark 8, N. J. 


Attachment for adjusting 
brush to deep pile 
of rugs and carpets. 
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FOR MORE THAN 30 YEARS 


HOLT MFG. CO. Dept. K-10 
669 - 20th St., Oakland 12, Colif., or 272 Badger Ave., Newark 8, N. J. 
Please send me details on Holt JW12 for rental use. 


NAME POSITION. 





FIRM 





ADDRESS. 











RAIN OR SHINE 
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It's the most! It's 
DAVIS galvanized 
twisted clothesline! 
Silver-Brite 
galvanizing, 
mildew-proof cores 
Holds up in quality, 
sales, profit 
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Now...a completely modern POWER measuring tape 
with P-U-R-R...fection in styling and performance! 


Deluxe POWER-SLIDE measuring tape 


with “Slide Control” action* 


In keeping with today’s trend for 
clean, modern design and functional 
simplicity, the new Atlantic Deluxe 
POWER-SLIDE Tape is the ultimate 
in power measuring instruments. Sure 
to catch the eye at point of sale... 
sure to delight your customers with 
its advanced performance . . . and sure 
to earn you a larger measure of sales 
and profits! 


SELLING FEATURES A cinch to clinch the sale! 


The only “Slide Control” tape on the market 
Red and black ft. and in. markings, white faced 
Inside and outside measuring clip 

Available in 6’, 8’, 10’, 12’ lengths, %” blade 
(available for shipment Oct. 15, 1959) 





*HOLD finger tip on slide *RELEASE finger tip to stop 
for full retraction. retraction at any length. 


also new! 


Deluxe LEATHERETTE CASE 
Precision Measuring Tapes 


in 50 and 100 ft. lengths, %” blade, 
red and black ft. and in. 
markings, engineer's hook. 


Order the complete Atlantic Line of DELUXE, STANDARD and THIN 
Tapes! Styled to sell on sight, provide greater customer satisfaction, the 
Atlantic line offers a wide range of more than 20 models and sizes. Feature 
and display them all for extra impulse sales! 


Order from your Atlantic sales representative, or write for new low price 
lists to: 


ATLANTIC Industrial Corporation 


91-97 West Runyon St. s Newark 8, N.J. = Bigelow 3-5000 
For Details Circle 28 on INQUIRY CARD 
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TUBBS ROPE 
MERCHANDISING 





TAKES ONLY 35 INCHES 
OF FLOOR SPACE... 
HOLDS 140 LBS. ROPE 


AS ILLUSTRATED — 
@ 4 Ready-Measured Boxed Coils 


@ 4 Self-Serv Cartons 
MANY DISPLAY COMBINATIONS 
YOU CAN CREATE 


KEY: eso oe fe 


Seif-Serv Bulk Packaged Ready-Measured 
Carton Coil Coils Boxed Coils 





MANILA 
COTTON 

SISAL 

NYLON 
POLYETHYLENE 


ANCHOR & 
MOORING 


LARIAT 





YOU RS TQ USE After studying many design possibilities, Tubbs Cordage Company 
has custom created a Rope Merchandising Rack that occupies mini- 
mum floor space — but provides maximum display capacity. This 
sturdy, steel rack selling aid is 35-in. wide, 56-in. high—14-in. deep 
at the bottom, 10-in. deep at top. It would cost you $20 or more if 

WHEN YOU BUY you had to buy it. But you don't! Your order of $100 or more of 
Tubbs Rope will start this rack selling in your store. Order now from 
$ your distributor and your rack and rope will be shipped prepaid 
100 OF ROPE direct from the factory at once. 
MAIN OFFICE: 200 BUSH ST., SAN FRANCISCO 4, CALIF 4 TU Bee CORDAGE 
OTHER OFFICES: SEATTLE * PORTLAND * LOS ANGELES 
NEW ORLEANS : HOUSTON * CHICAGO * NEW YORK P COMPANY 


MILLS AT SAN FRANCISCO AND ORANGE, CALIF.; SEATTLE, WASH 


For Details Circle 29 on INQUIRY CARD 
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oxco’s Zsk Merchandisers 


make profitable Cleaning Supplies sales centers— 


NAL ®@ 
\o ora 


w) 
y ¢ 


designed to + i specifications 


» S 
4ae asso" 


No. 25 
CLEANING MERCHANDISER 


SUPPLIES w 


for large volume stores 
HOUSEHOLD BRUSHES 


a A wide selection of popular Oxco 

LAN 2 Mate ER yids sy brushes, all labeled and pre-priced, 
“44 ranging from 29c to $1.49, attrac- 
tively displayed on a permanent, 

first quality fixture. That’s Oxco’s 

No. 25 Merchandiser—designed to 

NRHA specifications as the sales 

center for a complete cleaning sup- 

plies department; proven through 3 

. successful years as a steady producer 

.. oe 4 of brush sales and profits for hard- 


REPRE Sy Be sate , ware and general merchandise stores. 


Fey res Lee 

seis cain emer» No. 25 includes one dozen each of 25 different 
Oxco brush styles, with No. 15 display fixture, 
25 hangers and top sign printed both sides 
Fixture sign and hangers in 1 ship. cont., 25 
doz. brushes in 3 ship. cont. Shipping wgt 
per Merchandiser 


NO. 15 DISPLAY FIXTURE— 60x 26”x 177s”. Strong ce Cl 


, e% ~» 
peg-board panel; lacquered hardwood molding and _{*, Guaranteed by“) _ 


tay Good Housekeeping 
removable ‘‘A”’ frames. C07 as seveanaee WIE 


SUPPLIES 
HOUSEHOLD BRUSHES 


“25 ewe Twelve fast-selling Oxco brushes, full of modern colors, attrac- 
were TTT eae tively displayed on a permanent, high quality fixture, make 
; up Oxco’s popular No. 12 Merchandiser. Designed to NRHA 
specifications, brushes are labeled and pre-priced, ranging from 
29c to $1.49. Thousands of these Merchandisers are on dis- 
play in stores throughout the country, ringing up profitable 
brush volume never believed possible by store-owners. 
No. 12 includes one dozen each of 12 different Oxco brush styles, with 
No. 9 display fixture, 12 hangers and top sign printed both sides. Fixture, 


sign end hangers in 1 ship. cont.; 12 doz. brushes in 2 ship. cont. Shipping 
wgt. per Merchandiser ; : ‘ 


CLEANING No. 12 MERCHANDISER 


for small and medium stores 


BOTH MERCHANDISERS MATCH MODERN STORE EQUIP- 
MENT. Back of fixtures suitable for displaying other products. 
Other brushes can be binned in front or back. Displays adapt- 
able for island, gondola, wall or column use. Send for 
illustrated folder—"'How to Merchandise Cleaning Supplies 
for Profit’. Write Sales Dept., Ox Fibre Brush Company, Inc., 
Frederick, Md. 


NO. 9 DISPLAY FIXTURE— 30"x26"x 177%". Similar 
Ne. 18 in construction NOTE: Display fixture included in total retail value of Merchandisers. 
o Ss , . 
aaiiaiial Fixtures available separately, or with your choice of brushes. Contact your 
Jobber for details. 
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SPEEDY-cLEAN MOP 


made with DUPONT cellulose sponge yarn 


Speedy-Clean keeps your mop line up to date 
because it cleans modern floors fast. It’s a quality 
mop that’s attractively packaged for quick, easy 
sales. 


/ SANITARY—rinses clean easily, keeps clean shape and “loor Sweep / 


appearance. 


v FASTER CLEANING—soaks up water and leaves floors DISPLAY Wo q 
semi-dry. e 


V EASY TO USE—no tangling; no loose lint. Stocks e Displays e Sells 
V LONG LASTING—outwears ordinary mops 3 to 5 times. Most Popular Sweeps* 


iiemimitiies Mark off 214 sq. ft. of floor space in your store 

walls or columns for and see how little space this display takes 

quick sales. to increase your volume on high profit Oxco 
floor sweeps. 


Top sign tells customer type of sweep 
needed for his floor surface. 


Complete selection displayed . . . includ- 
ing sweeps for garage floors, smooth or 
rough floors of wood, tile, terrazzo, etc.; 
medium or heavy dirt. 








Stocks extra sweeps on rear platform. 


* 
3 - 14” Favorite; 6 - 18” Favorite; 
3 - 14" Choctaw - X; 4 - 18” Choctaw - X; 
2 - 18” Garage Palmyra (plus 18 - 60” handles). 


f 
See me i cate OX FIBRE BRUSH COMPANY, INC. Easy to set up and stock in minutes. Includes 18 sweeps 
complete |) ereoericx 0leblished /§8¢ mARYLAND and handles, plus metal rack at no extra cost. 


line in... 





FACING THE BRUSH INDUSTRY FOR 75 YEARS / 





Gilt Promotion Ideas 


Many Western stores put on the holiday dress 
to help sell more gift merchandise during Novem- 
ber and December. Our correspondents found 
many of them last year and recorded their efforts 
on film. We offer these photos for whatever 
ideas you may be able to get for your window and 
in-store displays. 


SIMULATED CANDY CANE draws attention to this win- 
dow display of Christmas tree bulb sets at Ernst Hard- 
ware, Seattle. Background is green. Floor is covered with 
red crepe paper. 


WINTER TURNED INTO SUMMER in this window at 
Simms Hardware store in Sacramento with this Christmas- 
time display of picnic and camping supplies in its front 
window. Corrugated paper with silver stars makes up 
background. 
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Most of the props were inexpensive and easy 
to assemble. The chief idea is to create a festive 
spirit. This can sometimes be done with very 
simple materials. 

If you advertise, be sure to place all or most 
of the advertised items on display either in-store 
or in the windows. 


GIFTS FOR THE ENTIRE FAMILY are shown in this 
window at Orange Hardware, Orange, Calif. Artificial 
Christmas trees and home decoration supplies help create 
holiday atmosphere. 


= ma 


GIFT-WRAPPED DUMMY PACKAGES and Christmas 
figures make attractive background for this man’s window 
at Burlingame Hardware, Burlingame, Calif. Tool kits, 
camp stoves, hand tools and other men’s items round 
out display. 
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GIFT DISPLAYS=-TOOLS 








a 


HAND TOOLS are displayed in this window at 
Pasadena Hardware as part of the theme of “Gifts 
for Everyone.” Displays of merchandise for other 
types of recipients were used in other windows and 
throughout store. 


OLD-FASHIONED FIREPLACE with a large card- 
board Santa drew attention to this tool window at 
Camp Hardware, Orange, Calif. Tool kits, hand tools 
and power tools were featured. Store promotes gifts 
for everyone in family. 





BIG GREEN WREATH and garlands are hung from 
Peg Board display background, where also are hung 
hammers and saws. This men’s window was featured 
by Ernst Hardware Co., Seattle. 


LIGHTING FIXTURES team up with gold and silver 
hanging ornaments to give Christmas atmosphere 
and to attract attention to this tool window at Sal- 
inas Hardware, Salinas, Calif. Items displayed are 
hand and power tools. 


<< 


GIFTS FOR THE HOME were featured in this dis- 
play at Ernst Hardware Co., Seattle. Three polishers 
are wrapped in clear plastic with big red bows on 
top. Red-painted ladder serves as fixture for paint. 
Candy cane, garland and green background help 
give festive effect. 


HARDWARE WORLD 








CANDY STRIPES predominate in this eye-catching win- 
dow at Peer Hardware, San Jose, Calif. Merchandise shown 
includes hand and garden tools as well as gifts for the 
home. Items are placed on top of striped paper. Decora- 
tive paper is used as trim around window. 


CALIFORNIA HARDWARE in Vallejo, Calif., set up 
this interesting tool display and a “Blazing” Yule fire in 
fireplace beside it to create Christmas atmosphere. Note 
neat position of tools. Tool gift suggestions are displayed 
at top of fireplace. 
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A TIERED DISPLAY of tools and gifts for the home 
spell Christmas at the Salinas, Calif., store of John Calla- 
han Co. Seasons Greetings with icicles are used to trim 
window top. Hand and power tools dominate window al- 
though other items such as coolers, bags, and vacuum 
bottles are shown. 


DISPLAY OF POWER TOOLS for the home workshopper 
was enlivened with Christmas paper trimming and a Santa 
Claus to make sure the hint gets across—at Blair’s Hard- 
ware, San Mateo, Calif. Display can be seen from window 
as well as in-store. 


Al 





GIFT DISPLAYS= 
HOUSEWARES 





BRASS AND CERAMIC gift items is given dominance 
in this Christmas window at Shorrocks Hardware, Sacra- 
mento, Calif. Wide selection is displayed for all tastes. 


GIFTS OF GLASS and other houseware items are dis- 
played in well-dressed windows. Turner Hardware, Stock- 
ton, Calif., also uses flower arrangements and gift-wrap- 
ped boxes in windows. 


GLASSED-IN DISPLAY in front of Burlingame (Calif.) 
Hardware gives prominence to merchandise gifts for the 
home. A good selection of electric appliances is included. 


LEAPING GOLD REINDEER and candy-striped poles 
give Christmas motif at Connie & Haydock store, Red- 
weod City, Calif. Gift housewares are invitingly shown to 
advantage. 


DINNERWARE AND GLASSWARE gifts are massed in 
window display at Shattuck Hardware, Berkeley, Calif. 
Tucked in among the display is placard stating store 
policy of remaining open evenings. 


HARDWARE WORLD 
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AMBER FLOODLIGHT sets off window featuring kitchen 
needs and clocks. Colored tinsel and gold wreath make 
San Carlos Hardware, San Carlos, Calif., window striking 
in simplicity. 


pn 


LIGHTED CHRISTMAS MOBILE hangs over display of 
cutlery, bath and kitchen gift items at Hull Bros. Hard- 
ware store, Redwood City, Calif. Note use of Santa in 
waste paper basket lower left. 
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SMALL ELECTRIC APPLIANCES and fireplace acces- 
sories are displayed in abundance at Redwood City (Calif) 
Hardware. Oversize ornaments and large stars hang from 
ceiling for decoration. 


ELECTRIC APPLIANCES in mass display at Shattuck 
Hardware, Berkeley, Calif. Peg Board wall display holds 
clocks and glass shelving. Great variety helps make gift 
selection easier. 
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GIFT DISPLAYS= 
APPLIANCES 
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SOLID GREEN BACKGROUND is broken by gold, green 
and silver bows of foil placed vertically. Smaller bows 
of tinsel and colored balls are at center of large bows. 
“Snow” covers floor for display of housewares at Ernst 
Hardware, Seattle, Wash. Appliance cartons from manu- 
facturer are tacked against wall and used to show appli- 
ances to advantage. 


<< 


SHINING COOKWARE hangs in window as unusual orna- 
ments and as gift idea for shoppers. Other items in 
Salinas (Calif.) Hardware window are electric appliances 
and kitchen gift aids. 


TRADITIONAL WINTER SCENE is back-drop for win- 
dow with small appliances and kitchen gift items bedded 
in artificial snow. McCrary’s Hardware, Stockton, Calif., 
also used Christmas tree ornaments throughout display 
for added color. Back-drop is corrugated paper. 


PRANCING WHITE REINDEER are suspended from 
ceiling in Bartlett Hardware, Berkeley, Calif. Window dis- 
play is shelving filled with appliances and kitchen gift 
needs. 


— 


GIFT BOXES, handsomely wrapped with electric appli- 
ances perched on top gives appealing suggestion to 
Christmas shoppers. Tilted dishwasher adds interest in 
window of Palo Alto (Calif.) Hardware Co. Wide ribbon 
is stapled across back of display in simple design with 
Christmas tree ornaments attached for additional spots of 
bright color. 


HARDWARE WORLD 





BOX DISPLAY SELLS GIFT WRAPPING 
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ALES of better quality gift wrapping mate- 

rials were stimulated by a special display at 
McVicar Hardware Company last year. Using 
fancy gift wrapped boxes furnished by the sup- 
plier, owners T. D. W. McVicar and his son Grant 
mounted the boxes on a panel of perforated dis- 
play board. The board was placed directly above 
the greeting card cases at eye level height. It 
could be seen from all parts of that side of the 
sales floor. 

Sales benefited substantially as a direct result, 
the owners say. The preceding year, they had 
hung a similar assortment of boxes from the 
ceiling at various places throughout the store. 
However, this dispersed method of displaying 
them did not have the attention-getting capacity 
that the 1958 display had. 

Displaying greeting cards and wrapping mate- 
rials together stimulates sales in both categories, 
the owners say. 


RED AND SILVER interior decoration, with green and 
silver foil streamers from ceiling is used in Charleston 
Hardware, Bremerton, Wash. Head of Santa is suspended 
from fixture below streamers. At back of store is figure 
of Santa in sleigh mounted about five feet from floor. 
Candy canes and icicles form border around wall shelving. 
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GIFT DISPLAYS-= 
MISCELLANEOUS 





HIGH-FLYING WREATH hangs from ceiling of Warters 
Hardware, Tacoma, Wash. Gold star burst decoration is 
in center of wire ring. Blue fiber glass around outside edge 
of wire. Plastic balls on extended wires have multi-colored 
drinking straws protruding. Entire effect makes a color- 
ful and unusual decoration when used throughout the 
store. 


a. i 


LARGE CHRISTMAS TREE at Holmquist Hardware, 
Redwood City, Calif., is decorated in traditional way. 
White water heaters form the background. Table in front 
of tree is set with appliances and kitchen gifts. Grouped 
around table are other appliances and gifts for the home. 
Green tree and bright lights contrast with white back- 
ground. 
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GIFT DISPLAYS= 
TOYS 





SILVER AND GOLD PAPER is used on built-up steps 
which permit larger display. Peg Board backing gives 
additional flexibility at top of steps in window of Schaeffer 
Hardware, Seattle. Toys for boys and girls are featured. 


<_--- 


fe 
fi FOUR LARGE CANDY CANES are central decoration in 
ae fe Ernst Hardware, Seattle display. Large silver star is 
RNS) : : 
so HAROWARE SE hanging above canes. Toys and wheel goods are placed 
ox against green background of window. 
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LARGE CLOWN AND DOLL frame toy window at Lake- 
wood Country Store, Tacoma. White floor covering with 
red and white striped paper backing for toy items. Stuffed 
animals, hobby horse and mounted train track included 
in display. Oversize candy cane and striped cylinders 
carry out decorations. 


LIFE-SIZE TOY SOLDIERS give festive Christmas at- 
mosphere at sides of main entrance of store. Eye-catch- 
ing soldiers guard Lakewood Country Store, Tacoma. 


MODEL RAILROAD LAYOUT is big traffic-puller at 
Berkeley (Calif.) Hardware Co. Complete display has 
several trains in operation. Back wall of window has large 
sign suggesting lay-a-way plan for Christmas. Beneath 
sign is slogan—‘Model Railroading is Fun.” 


HARDWARE 





GIFT DISPLAYS= 
STORE DECORATIONS 
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PILLARS ARE DECORATED with red paper and white 
decorations. Top of pillars have prancing white reindeer. 
Red and white foil streamers are strung to other pillars 
throughout Washington Sports Shop, Inc.. Tacoma, Wash. 


<_— 


FIR BRANCHES add Christmas touch to Warters Hard- 
ware, Tacoma, Wash. Branch is suspended from ceiling 
horizontally. Christmas tree bulbs and ornaments finish 
decoration. 


SEASON’S GREETINGS to all its customers “from all 
the gang” is used in one corner of window. “Institutional” 
advertisement has snow scene in corner window at Sher- 
wood Hardware, Salinas, Calif. Icicle border trims top of 
window. Spotlights are used for highlighting merchandise 
and sign. 


REINDEER AND SLEIGHS are suspended from windows 
in Charleston Hardware, Bremerton, Wash. Gold foil runs 
length of window joining reindeer and sleighs. 


( 


FIVE WINDOWS are used for Season’s Greetings sign 
over entrance of Flintridge (Calif.) Hardware. Clock 
over doorway is used to tie-in with Gift Time sign. Wreath 
decorated clock and frost on window surrounding signs 
add to friendly Christmas greeting. 
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GIFT DISPLAYS SELL FOR DEALERS 


On this and the following page are pictured 
selected window displays of sporting goods for 
Christmas gift giving. Imagination and good 
business sense go hand-in-hand in creating win- 
dow decorations and displays which appeal to and 
sell customers. 

Merchandise selected from the sporting goods 
department for display should fit an overall 
Christmas promotional program. Customers’ 
needs, type of display planned and advertising 
planned will suggest the quantity of sports equip- 
ment to use. 

A variety of sporting goods can be used as 


¥e 


KRIS KRINGLE window display was created by Mrs. L. 
F. Englert, wife of an employee at Shorrocks Hardware, 
Sacramento, Calif. Window features rifles and scopes, 
bowling balls and bags, camping stoves, and other sports 
items. Toys and tools augment the display. 
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gift suggestions. Gifts the whole family can use 
are family camping outfits with sleeping bags for 
all and family-size tents. Skiing, water sports, 
badminton and ping-pong sets are family and 
group gifts. Other gift ideas could include Mr. 
and Mrs. bowling balls, bags, shoes and shirts. 
Hunting jackets and boots for women and hunt- 
ing and fishing gear for all age groups are gift 
items. 

Newspaper and direct mail advertising will 
help sell when the sporting goods advertised can 
be easily seen and identified in the retailer’s win- 
dows. Any item that appears in an advertisement 
should by all means be prominently displayed. 


“GIFTS FOR DAD AND SON” is the theme of Fiorio 
Hardware, Oakland, Calif. In well-lighted window, rifles, 
football equipment, and hunting and fishing gear are dis- 
played. Tools were not overlooked as gift items. A good 
selection of hand tools is included. 


HARDWARE WORLD 





GIFT DISPLAYS= 
SPORTING GOODS 





BRIGHT RED PAPER as a back- 
drop for this window is suspended 
vertically. “Merry Christmas” and 
decorations are painted on it for the 
finished effect. Green carpet is on 
the floor. Sports equipment dis- 
played includes camping gear, fishing 
tackle, boots and other sports cloth- 
ing. This Tacoma, Wash., store is 
named Washington Sports Shop, Inc. 
Despite its name, the firm is a hard- 
ware store. 


TOOLS AND SPORTS EQUIPMENT 
are displayed in Lakewood Country 
store, Tacoma, Wash., window. Items 
are slanted toward the men on the 
shopper’s list. Red and white striped 
paper on diagonal gives a simple but 
striking back-drop for window. Floor 
of window is plain white with two 
small Christmas trees giving the 
needed contrast at both ends of the 
window. Fireplace equipment is out- 
side on sidewalk. 


CHRISTMAS TREE DISPLAY just 
inside front door draws traffic in for 
a closer look, at Knox Hardware Co., 
Santa Ana, Calif. Display includes 
TV sets, toys, games and a variety of 
sporting goods for all ages. Green 
and white Christmas trees, fireplace 
and fireplace equipment, boxes 
wrapped as gifts and wall decora- 
tions all help get customers in the 
mood for buying gifts for the whole 
family. 
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COUNTER DISPLAY RACK for 
making up V-belts in exact lengths. 
Rack includes belting, Alligator fast- 
eners and application tools. Custom- 
ers do not have to wait for odd size 
V-belts to be ordered.—Flexible Steel 
Lacing Co. 
For Details Circle 155 on INQUIRY CARD 


its HERE 


Nite Lite 


COUNTER MERCHANDISER for 
“Panelescent” Nite-Lites. Tent-type 
merchandiser is ready to use when 
removed from carton. Nite-Lite plugs 
in wall socket. Flat lamp has no bulb. 
Gives soft, cool green light.—Sylva- 
nia Electric Products Inc. 
For Details Circle 158 on INQUIRY CARD 


meoe : 
Sobecdrire OS 


tent Gi Taw” 


‘ . | 
Merry Christm)'s 
ahd a New Yeor that i 


VA Sal 
HOLIDAY PACKAGE is this Christ- 
mas “4-in-1” Gift-Pak. Merchandiser 
includes push-pull tape, belt holster 
and pocket screw driver. Three other 
Gift-Pak tapes include Christmas 
bonus for customers.—Evans Rule 
Company 

For Details Circle 161 on INQUIRY CARD 
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Merchandising Aids 


MOTION DISPLAY for Swivel Jet 
Aerator. Display has_ three-dimen- 
sional faucet and sink with battery 
operated aerator swinging from side 
to side. Display shows how aerator 
rinses entire sink.—Melard Manu- 
facturing Corp. 

For Details Circle 163 on INQUIRY CARD 


TWO-PACK BATTERY display in 
Rip-Top carton. Box converts to 
counter display by pulling tab. Two- 
Packs can be displayed in carton, 
hang from Peg Board or be stacked 
in pyramids.—Burgess Battery Co. 
For Details Circle 159 on INQUIRY CARD 


DEALER DISPLAY for point-of- 
purchase landscaping material to 
model train customers. Layout is in 
miniature and complete in all details. 
Display is 18 x 22 inches.—Life-Like 
Products, Inc. 

For Details Circle 167 on INQUIRY CARD 





DISPLAY RACK with colorful card 
for disposable paint roller covers. TiZ 
covers form “tree” type merchandiser 
with rack. Display is easily set up 
and filled.—The Wooster Brush Com- 
pany 

For Details Circle 157 on INQUIRY CARD 


“CANNED” ALUMINUM NAILS 
for point-of-purchase display. ‘“Con- 
tractor-Pac” display cans reduce 
waste and pilferage. Cans are opened 
by nylon drawstring and have nail 
pictured actual size with additional 
information.—Nichols Wire & Alu- 
minum Co. 
For Details Circle 160 on INQUIRY CARD 
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PADLOCK MERCHANDISER for 
Peg Board, displays budget-line locks. 
Wire frame header holds 36 popular 
locks. Rack is 18 inches long, 4% 
inches high and fits any Peg Board. 
—Yale & Towne Mfg. Co. 

For Details Circle 162 on INQUIRY CARD 
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ALL NEW 
AND THE TALK 
OF THE TRADE! 


hew 

strength! 

Tough nylon and vinyl 
three-ply construction. 


Stands up to the highest 


pressures and hardest 
wear—for years! 


new 
package! 


Bold, new dise design 
features the Borden 
name big and bold— 
to sell on sight! 


new, shorter 
complete line! 


The complete line of 
Borden reinforced and 
non-reinforced hose 
and sprinklers totals 
just 19 items. That’s all. 


You stock less, handle 


less—profit more! 


Lordens 


RESINITE 


VINYL HOSE 
rast caneees 


new, 
reinforced hose! 


Newest cross-head 
extrusion process. Result: 
the toughest, most 
rugged hose made! 


new, 
lighter weight! 


Borden’s extrusion 
process reduces hose 
weight by 20%. 
And increases 

the flexibility! 


promotion! 


More sell in ’60 coast 
to coast! In LIFE, 
SATURDAY EVENING 
POST, BETTER HOMES 
& GARDENS, SUNSET 
and key gardening 
magazines. 


It's absolutely extraBordenary ! 


Talk over your 1960 garden-hose profit opportunities 
with the Borden man. Let him tell you all about 
Borden’s Resinite Hose, Borden’s Garden Pride Hose 
and Borden’s Gold Stripe Triple Spray Sprinkler. 
When can you get Borden’s great, all-new hose line? 


Right now! Fast delivery is assured. Our plants on 
both the East and West Coasts are ready to show you 
what speedy service really is! It pays to talk business 
with Borden—first! Get hold of the Borden man right 
now. Get hold of a honey of a hose deal for all of 1960. 


THE BORDEN CHEMICAL COMPANY - 350 MADISON AVENUE, NEW YORK 17, N.Y. 


OCTOBER 195% 


For Details Circle 31 on INQUIRY CARD 
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LAY-AWAY GIFT CENTER 
(Cont.) 


PLUG-IN HOUSEWARES GIFT CENTER 
Feature coffee makers, mixers, blendors, rotis- 
series, electric ovens and all other types of 
electric appliances. 


SPORTS GIFT SHOP 
Feature sporting goods in a 
wide range of prices for 
every sportsman. 











TOY SHOP OPENING 
Feature a wide range of toys for various age 
groups of children. 


THANKSGIVING 

Feature roasters, pots, pans, electrical units 
such as mixers, etc., helpful in preparing and 
serving the meal of the year. 

















SELF-LEVELING bath scale weighs 
anywhere. Counselor Champion scale 
has streamlined pick-up handle. New 
design matches lower-price hamper 
set by same company.—Brearley 
Company 

For Details Circle 131 on INQUIRY CARD 


20 SPikes 


FLIP-TOP BOX for soil conditioner 
in stick type form. Gro-Spike is used 
for potted plants and rock gardens. 
A larger size is available for trees, 
shrubs and gardens. Spikes are said 
to reach main feeder roots directly. 
—Creative Products, Inc. 
For Details Circle 169 on INQUIRY CARD 
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GIFT WRAPPING DISPLAY for 
Rippl-Tie Christmas wrap. Rack is 
pre-packed and pre-priced. Can be 
used as island or gondola display. 
Items include pre-made bows, paper, 
tags, seals and ornaments.—Chicago 
Printed String Company 
For Details Circle 165 on INQUIRY CARD 


4 : 
TEAR TAPE CARTON makes mass 
display out of shipping cartons. Roll- 
Trio foils and wrapping paper are 
packed three per box. Christmas 
papers make colorful display.—Pa- 
percraft Corporation 

For Details Circle 168 on INQUIRY CARD 


“POWER SHOP” DISPLAY unit for 
power tool demonstration. VDust- 
catcher permits demonstration of 
tools in store or booth. Unit is 
equipped with literature racks and 
removable poster. ‘Two additional 
posters are included to attract at- 
tention to display —AMF DeWalt 

For Details Circle 164 on INQUIRY CARD 
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TOOL GIFT DEPARTMENT has dis- 
play rack with skin-packaged tools. 
Tools hang on rack which can be 
used after Christmas by removing 
back board and_ stickers.—Oxwall 
Tool Company 

For Details Circle 166 on INQUIRY CARD 
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KV shelf hardware gives you more 
of just what you're looking for! 


¥ Top Quality 4 Easy Installation 4 Trouble-free Performance 


..-and the best known line in the business! 


Easily installed, easily adjusted K-V shelf hardware 
provides attractive, low-cost decorative effects or stor- 
age facilities wherever they are needed. May be used 
for both open wall or built-in shelving. K-V adjustable 
hardware lasts the lifetime of the home, always keeps 
shelves straight, strong and sag-free. Ask your K-V 
representative for the complete story. 





FOR OPEN WALL SHELVES 

No. 80 Standard 

18” to 144” lengths 

No. 180 Bracket 

4” to 20” lengths 

Satin anachrome or brass finishes. 








> wee, Wy) Hee to ae tencin 
Nickel, bright zinc plate Satin anochrome finish 


or bronze finish 2 - No. 87 Standard 


36” to 144” lengths 
No. 256 Support ini 
Steel, %” long, %,” wide. Satin anochrome finish 


Nickel, zinc or bronze 
FOR BUILT-IN SHELVES finish FOR EXTRA-HEAVY DUTY 
Can be mounted flush or on surface. Standards have 1/2” adjustment Ideal for hardware, paint or grocery store display or storage or for 


slots numbered for quick, easy alignment. hangrod installations. For home use, too. 


Ask your jobber or K-V sales representative about the popular packed units of 
K-V 80-180 standards and brackets and K-V 233-239 standards and supports. 


KNAPE & VOGT MANUFACTURING COMPANY eran Rapids, Michigan 


Manufacturers of drawer slides, sliding and folding door hardware, closet and kitchen fixtures and Handy Hooks for perforated board 
For Details Circle 32 on INQUIRY CARD 
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LITERATU 


TO RECEIVE ANY OF THIS PRINTED MATTER CIRCLE 
NUMBER ON INQUIRY CARD PAGE 58 


TWO-COLOR FOLDER with illus- 
trations describing new line of Fire- 
bird circulating heaters and fireplace 
equipment manufactured by State 
Steel Industries. 

For Details Circle 200 on INQUIRY CARD 


REFERENCE MANUAL for Steel 
Equipment No. 487. Subjects covered 
include shelving, lockers, work 
benches, carts and other equipment. 
This 64-page guide is available from 
Equipto. 

For Details Circle 201 on INQUIRY CARD 


PAMPHLET IN TWO-COLOR en- 
titled “Discomfort Exposed” tells 
people why they “feel even worse on 
a hot day” than they think they do. 
The National Warm Air Heating and 
Air Conditioning Association pub- 
lished the pamphlet with information 
based on the Discomfort Index of the 
U. S. Weather Bureau. 

For Details Circle 202 on INQUIRY CARD 


WAREHOUSE LAYOUT is_ the 
subject of an eight-page brochure by 
the Automatic Transportation Com- 
pany. Designed as a guide to the ad- 
vantages of narrow aisles or wide, it 
also gives the disadvantages. 

For Details Circle 203 on INQUIRY CARD 


RECORDS MANAGEMENT PRO- 
GRAM _ brochure from Remington 
Rand Division of Sperry Rand Corp. 
tells how savings can be had with 
scientific record filing. 

For Details Circle 205 on INQUIRY CARD 


FAIR TRADE BOOKLET designed 
to answer arguments against passage 
of the national fair trade bill by Con- 
gress. Entitled “Facts and Myths 
about Fair Trade,” the booklet is pub- 
lished by the Bureau of Education on 
Fair Trade. 

For Details Circle 211 on INQUIRY CARD 


54 


AWARD WINNING LITERATURE 
on residential hardware from Sar- 
gent & Company is available. A 
“Certificate of Merit” was awarded by 
the National Association of Home 
Builders and by Producers’ Council 
for Sargent’s catalog. The “Certifi- 
cate of Special Merit” awarded by the 
17th Exhibition of Printing for a con- 
sumer folder. 

For Details Circle 204 on INQUIRY CARD 


LAWN RENOVATOR is explained 
in booklet issued by Henderson Man- 
ufacturing Co. Control of crab grass 
by mechanical means with the “Con- 
tour” lawn renovator attachment for 
the “Contour” power mower is also 
available in bulletin. 

For Details Circle 213 on INQUIRY CARD 


WEATHERSTRIP CATALOG from 
W. J. Dennis & Co. Fully illustrated 
24-page catalog describes door and 
window weatherstrip of various ma- 
terials made by the company. 

For Details Circle 210 on INQUIRY CARD 


TWO COLOR FOLDER illustrates 
and describes Firebird built-in bar- 
becues from Burr-Southern Division, 
State Steel Industries. 

For Details Circle 214 on INQUIRY CARD 


BOOKLET designed to describe a 
new concept in concrete finishing by 
using the Jitterbug Crawler made by 
Goldblatt Tool Company. 

For Details Circle 207 on INQUIRY CARD 


GARDEN, LAWN AND FARM tool 
catalog from True Temper Corp. In- 
formation in 52 page catalog covers 
basic 45 garden and lawn tools. 

For Details Circle 212 on INQUIRY CARD 


LEAFLET ANNOUNCES submers- 
ible pump from Continental Pump Co. 
Catalog is also available. 

For Details Circle 209 on INQUIRY CARD 


PREVIEW - HIGHLIGHTS, GIFT- 
WARE, DECORATIVE ACCESSOR- 
IES, CHINA CATALOG, 48 pages, 
144%,” x 10%”, all items illustrated in 
half-tone, published by Albert Kessler 
and Co. Most of the items are import 
and are the type that can be sold by 
retail hardware store gift department 
trade. It includes such things as lac- 
quer ware, cast iron ware, oriental 
brass ware, pewter, bowls, planters, 
vases, shelves, serving accessories, 
dinnerware, pottery, ete. 

For Details Circle 220 on INQUIRY CARD 


BULK PACKING CHART gives 
complete information on Southern 
Screw Company’s packing and Pallet- 
ization program. The system is de- 
signed to fit modern methods of ma- 
terial movement for large or small 
users of bulk screws. 

For Details Circle 206 on INQUIRY CARD 


CATALOG SHEET from Stanley 
Hardware gives instructions on in- 
stalling Surfaset door hardware No. 
3000 and 3030. 

For Details Circle 208 on INQUIRY CARD 


BOOKS—For Sale or Resale 


ANNIVERSARY CELEBRATIONS 
MADE EASY contains invaluable 
ideas on how to plan, organize and 
produce celebrations for all kinds of 
organizations. John Donald Peel, au- 
thor of the book, has served as public 
relations and promotional consultant 
for a number of companies. His book 
is planned as a manual-of-procedure, 
workbook, and source of ideas for the 
staging of anniversary celebrations 
for all types of civic, cultural, busi- 
ness or personal groups. List price 
is $5.00. Published by the Chilton 
Company. 

For Details Circle 217 on INQUIRY CARD 


HARDWARE WORLD 











Bunker Hill 
1775 





Pi Me CRAFTSMANSHIP 
A < EXPERIENCE 
‘ QUALITY 
\ SINCE 1774 





Transcontinental R. R. 1869 The Future .. . 





AMES: DOUBLE 


QUALITY 


Ames has the exclusive solid shank—shock band 
construction. Made from one solid bar of steel. 
One horizontal rivet 3 inches down socket. Where 
most shovel handles break, Ames eliminates rivet 
holes. No breakage of important wood fibers at 


SHOVELS 


end of steel socket. Ames shock band insures you 
of all the strength nature built into selected, straight 
grained Northern Ash. Full length (one piece) 
handle. The shovel blade is unconditionally 
guaranteed. 


ARE 





HERE S AMES FAMOUS DOUBLE TAPER FORGED- SOLID SHANK 


\K- SHOC K 
BAND 





2nd Stage 
Rice Me diele ls | 


a 


HIGH BEND 


ONE RIVET. 3° ‘PERFECT BALANCE 


DOWN SOCKET 


4th Stage 







SOLID 
STEEL SHANK 








DOUBLE TAPER FORGED 


Back-to Point - Center to Side 


IN ALL THIS WORLD... 


PONY — In recent years—forty millions of this brand have 


been purchased, attesting to the fact that it is truly America’s lead- 
ing quality shovel. For heavier weights in this solid shank construc- 


tion specify BRONCO or HUSKY. These are available with 


turned step at no extra cost. 


... THERE ARE NO FINER SHOVELS! 


















TAPER FORGING 


TAPERED ‘mt 


a | Not just from back 
ae =C—lCé<C WA YSS to point —- but also 
[a = from center to side. 


: 





| HERE S$ AMES FAMOUS DOUBLE TAPER FORGED- HOLLOW SHANK 
\ . when selecting shovels . . . check the 














3 \ stock quality features of AMES 
SPNNID) Te 
. N ONE RIVET 3” tse ee 
X \ DIO MAN Ole 4a Retails $5.00 (in lL H.R P} 


__ PERFECT DOWN 
V\oe CENTER BALANCE 


LIGHTWEIGHT 








FORWARD ee 

Siay FULL LENGTH 
HANDLE 

DOUBLE 7 

TAPER FORGED 


IT COSTS ONLY PENNIES MORE THAN ORDINARY SHOVELS. YET OFFERS 
YOUR CUSTOMERS SO MANY MORE ADVANTAGES 
Here is a lighter weight shovel with most quality features found in the Pony brand. Design- 


ed for the average person—it has a forward turned step for shoe protection. Perfect down 
center balance for ease of handling, and the blade—unconditionally guaranteed. 


©. AMES 
FINER PRODUUCTS THRU HIGHER STANDARDS @yeysotep 


P oS — 





AMES... 


FOR HOME FOR INDUSTRY 
Modern living with Ames Aire casual furniture. Now, as in 1774, Ames is the name. 
Utility and safety with Ames Maid stools, carts In mining, road building, factories, 
and juvenile furniture. Lawn care with Rotary wherever quality shovels are used 
lawn shears, rakes and cultivating tools. Ames is the choice. 








AMES PRODUCTS: Shovels, Spades, Scoops, Forks, Hoes, Rakes, 
Hand Garden Tools, Weed Tools, Rotary Lawn Shears, Post Hole Diggers, 
Replacement Handles, Winter Tools, Ames Maid Household Furniture, and 
Ames Aire Casual Furniture. 


THE WORLD’S LARGEST SHOVEL MANUFACTURER 
Parkersburg, West Virginia 





NEW PRODUCTS 





HAIR DRYER FEATURES compact 
convenience. Cap has no electric wires 
and stores with air tube in the unit. 
Permanent filter assures dustproof air. 
Other uses for dryer include drying 
nails, gloves and lingerie. Unit blows 
hot, medium warm or cool air.—Sun- 
beam Corp. 
For Details Circle 111 on INQUIRY CARD 


RENTAL PLAN for Mighty-Mite 
power loaded stud driver. Drives 
fasteners into concrete or wood with 
blank cartridge. Plan offers profits 
from sale of studs and cartridges.— 
Remington Arms Co., Inc. 

For Details Circle 129 on INQUIRY CARD 


HIGH STYLE garden tools have new 
shape, color, finish and other fea- 
tures. Restyled cutting tools were de- 
signed by Raymond Loewy Associ- 
ates. Tools are simple, functional 
style——Disston Division 

For Details Circle 126 on INQUIRY CARD 


OCTOBER 1959 


<—————For Details Circle 33 on INQUIRY CARD 


for the 
important 
sliding door 
market with... 




















Yy LL 
ZZ Nis 
SINGLE OR 


BI PARTING 
DOORS 
































PARALLEL 
DOORS 





R-W "EaR-Way” Track and Trolleys offer an easy 
to merchandise—easy to inventory—easy to sell 
product to help you capitalize on the sliding door 
market... a market that offers a great potential 
for sales. R-W "“EaR-Way” Track with “attaching 
ears” as an integral part of the track eliminates 
the need to inventory attaching brackets, bolts, 
etc. All you need is track, connecting brackets and 
trolleys and you are in business . . . sufficient lag 
screws included with each order. Stock-up now 
with top-quality, but economical, R-W “EaR-Way” 
Track and Trolleys. 


TRACK & HANGERS 


---ideal for sliding doors 
on garages, barns, 
industrial and 
commercial 
buildings! 


FEATURES... 


TRACK FINISHED IN GRAY ENAMEL... 
AVAILABLE IN STANDARD LENGTHS OF 
4’ THROUGH 10’. TRACK FEATURES 
“ATTACHING EARS” ON 12” CENTERS. 
NO NEED TO STOCK ATTACHING 
BRACKETS. 


RUGGEDLY CONSTRUCTED OF 16 
GAUGE STEEL . .. BOSSES HOLD TRACK 
AWAY FROM BUILDING ALLOWING 
FREE PASSAGE OF AIR. 


TOP-QUALITY AT AN ECONOMICAL 
PRICE. 


TRUCKS ON R-W HANGERS CADMIUM 
PLATED (not electro-zinc plated) FOR 
EXCELLENT RESISTANCE TO RUST AND 
CORROSION...ASSURES DEPENDABLE 
SERVICE AND EASY OPERATION. 


FOR ADDED PROFITS . . . R-W offers a complete line of QUALITY hardware items 
including: “LOCK-JOINT” Track and Hangers; Weatherproof Barndoor track and hangers; 
Latches; Hasps; Door Bolts; Flush Pulls; Door Handles; Stay Rollers; Binders; Floor Guides; 
Hinges in a broad assortment of types and sizes; Studding Socks, complete hardware 
kits for sliding doors, Industrial Doors of all types and Electric Door Operators for 


Residential and Industrial Doors. 


WRITE 


Richards-Wilcox 





TOM! 


for complete informa- 
tion. Request Catalog 
No. 400R. 


MANUFACTURING COMPANY 
"A HANGER FOR EVERY DOOR THAT SLIDES” 
2323 W. Third Street 


Los Angeles 57, Calif. San Francisco 10, Calif. Seattle 9, Washington 
Phone Dunkirk 8 6173 


850 S$. Van Ness Ave. 1160 Fairview No. 


Phone Mission 8-6700 Phone Main 2-3650 


For Details Circle 34 on INQUIRY CARD 
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ABOUT 


PEOPLE 


STANLEY TO BUILD S F WAREHOUSE 


+= 
T - 
4 


CONSTRUCTION of a new office and warehouse for The Stanley Works in 
Crocker Industrial Park was announced by John C. Cairns, president of the 
New Britain, Conn., firm. The one-story tilt-up construction building is to be 
45,000 square feet with 4000 square feet office space. As part of The Stanley 
Works regional expansion program, the new building provides for consolida- 
tion of warehouses and sales offices of several company divisions. Upon com- 
pletion, Cairns stated, greater efficiency and faster service will be given 


Stanley customers. 


Le Fevre Selects Two Reps 


LeFevre Laboratories, Inc., Cleve- 
land, Ohio — manufacturer of “Aim” 
aerosol gun-care—announces the ap- 
pointment of two new factory repre- 
sentatives. 

Robert W. Atkinson of Atkinson 
Sales Co., 4701 S. Grant St., Engle- 
wood, Colorado, will cover Wyoming, 
Colorado, New Mexico, Western Ne- 
braska, and El Paso County, Texas. 

John Porter, Box 524, Salt Lake 
City, Utah, has been named exclusive 
representative in Montana, Idaho, 
Eastern Oregon, and Utah. 


Pittsburgh Names Bell 


Richard P. Bell has been appointed 
general manager of paint sales for 
the merchandising division of Pitts- 
burgh Plate Glass Company. Bell has 
been with the company since 1938 
and was assistant to the president 
prior to his appointment. 
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Hall Joins S-K/Lectrolite 


LOS ANGELES—Jerry W. Hall has 
been appointed to handle sales for 
S-K/Lectrolite Tools in southern Cal- 
ifornia and Arizona, it was an- 
nounced by R. W. Sherwood, sales 
manager, The Sherman-Klove Co. of 
Chicago, Ill. Hall was formerly with 
a power tool company here. 


lona Appoints Rep 


SEATTLE—The Iona Manufactur- 
ing Company has appointed W. W. 
Wheat and Son here as its repre- 
sentative. In line with Iona’s expand- 
ing sales program the newly ap- 
pointed firm will cover Oregon, 
Washington and northwestern Idaho. 


Williams Joins Rubbermaid 


WHITTIER, Calif.—Randall L. Wil- 
liams has been added to the national 
sales force of Rubbermaid Incorpo- 
rated. He was formerly with Rival 
Manufacturing Co. 


M &D 
Elect 
New V.P. 


Edward ‘O. 
Stevenson 


CITY OF INDUSTRY, Calif—M & 
D Store Fixtures, Inc., recently an- 
nounced the election of Edward O. 
Stevenson to vice president in charge 
of sales. Stevenson joined the organ- 
ization last September as_ national 
sales manager in which position he 
will continue to serve. He has a broad 
background in the store fixture busi- 
ness, as a result of 19 years of na- 
tional sales experience in this field. 


Davis Retires from 
Mayer Hardware 


DENVER, Colo.—O. Llewllyn Davis, 
72, announced his retirement as part- 
ner in the George Mayer Hardware 
Co. here. The firm is one of the oldest 
businesses still operating in Colorado. 

Mayer Hardware was founded as a 
tin shop in 1867 by the late George 
Mayer nine years before Colorado be- 
came a state. The firm was sold to 
Davis and Frank M. Ashley in 1948 
by George E. Mayer, son of the 
founder. Located at 1520 Arapahoe 
St., the hardware firm will continue 
to be operated by Davis’ partner Ash- 
ley. 


Westinghouse Names Dunham 


SAN FRANCISCO—Dunham, Car- 
rigan & Hayden Company has been 
named a portable appliance distribu- 
tor for Westinghouse Electric Corpo- 
ration. Dunham, Carrigan & Hayden, 
hardware distributor with headquar- 
ters at Kansas and Division Streets, 
here, will distribute Westinghouse 
electric housewares, fans and heaters. 
Their sales area includes northern 
California, Oregon, Nevada, Alaska 
and Hawaii. 
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Rubbermaid 
Appoints 
Program Mor. 


Bart J. 
McCloskey 


Bart J. McCloskey has been named 
to the newly-created position of man- 
ager of sales programs for Rubber- 
maid Incorporated. Prior to joining 
the firm he was general sales man- 
ager for Buckeye Aluminum division 
of Mardigian Corp. In his new posi- 
tion, McCloskey will work with hard- 
ware jobbers on specialty programs. 


Kester Opens Western Plant 


ANAHEIM, Calif—On September 
15, Kester Solder Company will start 
production of solder and fluxes in 
the firm’s new factory here. All 
Kester products will be manufactured 
in the new plant located at 913 
Orangethorpe Park. 

According to F. C. Engelhart, Kes- 
ter president, the demand for Kester 
solder on the West coast in the last 
several years has necessitated this 
move in order to provide the best 
service and delivery to Kester cus- 
tomers. The home office remains in 
Chicago, Ill. 


Granite State Buys Mowers 


The Granite State Mowing Ma- 
chine Co., Hinsdale, New Hampshire, 
has purchased the rights to manu- 
facture under its own name _ two 
popular reel type mowers formerly 
produced by the Blair Manufacturing 
Co. of Springfield, Massachusetts. 

The 100-year-old New Hampshire 
firm plans to manufacture the 18” 
and 21” power mowers later in the 
fall. The rest of the line includes 
hand mowers, trimmers and edgers, 
hand and self-propelled rotaries and 
a new line of snow blowers. 
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NATIONAL HARDWARE 
CONVENTION OPENS 


Atlantic City Site of 
Joint Effort 


The American Hardware Manufac- 
turers Association and the National 
Wholesale Hardware Association held 
their joint convention at Atlantic City, 
N. J., October 4 to 7, 1959. 

The headquarters hotel was shifted 
this year from the Marlborough-Blen- 
heim to the Dennis-Shelburne. Open- 
ing of the convention began with the 
presidents’ reception on Sunday, from 
5:30 to 7 P.M. in the Dennis. AMHA 
activities, apart from those jointly 
held, were highlighted by the Central 
States Hardware Club dinner follow- 
ing the opening reception. The An- 
nual Membership meeting was held on 
Tuesday morning, October 6, with 
former Tariff Commissioner Lowell B. 
Mason discussing “The Language of 
Dissent.” He was followed by speaker 
Dr. Wallace Wulfeck, one of the coun- 
try’s outstanding psychologists. 

The NWHA convened at their 65th 
annual convention. Joint sessions 
with the AMHA included the Confer- 
ence Booth Plan on Monday and Tues- 
day afternoons and open meetings 
with speakers talking on approaches 


to increased sales and other topics. 

The speaker roster was well repre- 
sented by Westerners. Among those 
who spoke were Joseph Sloss, Jr., 
Sloss and Brittain, San Francisco, 
who covered “Sales Communication.” 
A panel presentation on “The Distri- 
bution Cost Accounting Manual” with 
NWHA committee chairman, Howard 
W. Price, Salt Lake Hardware, Salt 
Lake City, who introduced the panel 
members. Those from the Western 
states were E. H. McLaughlin, Jr., V. 
P. Union Hardware & Metal Co., Los 
Angeles, who discussed the “Why” of 
the cost accounting manual; chairman 
Price gave “A Blueprint for Greater 
Efficiency”; and U. J. Kuhre, execu- 
tive V.P. of Strevell-Paterson Hard- 
ware Co., Salt Lake City, joined Mc- 
Laughlin and Price and other mem- 
bers of the panel in summing up with 
“The Proof of the Pudding.” 

Complete coverage of the National 
Hardware convention was made by the 
editor, Milt Albin, who attended with 
his camera. Pictures and the full 
story will appear next month. 





KITCHEN-HANDY PICKS S. MGR. 


&e 


THE GENERAL SALES MAN- 
AGER of Washington Steel Prod- 
ucts, Inc., Lowell O’Connor, recently 
appointed G. R. (Bob) Kittilson as 
sales manager of Kitchen-Handy di- 
vision of company. He will handle 
product promotion and field sales. He 
was formerly handling export and 
Canadian sales which he will con- 
tinue to do. 


New Dept. at Kaiser 

OAKLAND, Calif—A new depart- 
ment of product planning and develop- 
ment has recently been established 
within the Products division of Kaiser 
Aluminum & Chemical Corp., it was 
announced by Howard C. Holmes, di- 
vision general manager. The depart- 
ment will be responsible for planning 
and developing new or modified prod- 
ucts, product applications and asso- 
ciated equipment. Robert R. Hopper 
has been appointed head of the de- 
partment. 


Garrett Names Service Mgr. 


PHOENIX, Ariz. — Frank W. 
Zwinggi has been appointed service 
manager for the Garrett Supply Com- 
pany here, it was announced recently 
by manager Ed Castle. Zwinggi has 
been with the company eight years 
and comes to Phoenix from a position 
as assistant inside sales manager for 
Garrett in Los Angeles. 
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NEW KLEIN TOOL POUCH 


CHECK THESE NEW FEATURES 


Molded in one-piece polyvinyl chloride. 
Strong, tougher than the finest leather. 


Unaffected by extremes in temperature, 
remains pliable even in coldest weather. 


Three plier pockets, two screw driver 
pockets, and a utility pocket for wrenches, 
skinning knives, other equipment. 


Here is a new electrician’s pouch at an 
amazing low price. One-piece construc- 
tion, hence no stitches or rivets to break 
out. Polyvinyl chloride is unaffected by 
water, oil or grease and requires no main- 
tenance. Drainage holes in all pockets 
prevent water collection. 





No. 5141 with knife snap 
List Price $3/5 
Dealer price $2.10 
No. 5141-LS without knife snap 


List Price $975 


Dealer price $1.83 











Order today from your supplier. Avail- 
able with or without knife snap. Size, 
8” wide x 10” high. 


DISTRIBUTED THROUGH JOBBERS 
Foreign Distributor: International Standard Electric Corp., New York 


WEWOERS & pf 
7200 McCORMICK ROAD + CHICAGO 45, TIT 
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Two Salt Lake Wholesalers 
Buy ZCMI Wholesale Div. 


SALT LAKE CITY—The wholesale 
hardware division of Zions Coopera- 
tive Mercantile Institution, oldest de- 
partment store in Utah, has been pur- 
chased by the Salt Lake Hardware 
Co., and Strevell-Paterson Hardware 
Co. It was announced by Charles L. 
Wheeler, president of the Salt Lake 
Hardware, and Forest S. Walden, 
president of the Strevell-Paterson 
Hardware Co. 

Most of the employees affected by 
the sale will be transferred either to 
one of the purchasing firms or to one 
of ZCMI’s other operating divisions, 
said H. H. Bennett, president of ZCMI. 
He said: “upon completion of the 
sale, ZCMI will discontinue operation 
in the wholesale hardware division.” 

Cash derived from the sale, he said, 
will be employed in the expansion of 
the department store facilities—the 
store is constructing an 80,000-square- 
foot branch at 4800 South and High- 
land Drive, to be completed late next 
year. Also, the present downtown 
store is being expanded. 

Mr. Bennett expressed appreciation 
to the many customers who have done 
business with ZCMI wholesale hard- 
ware division over the years, and said 
the purchasing firms are in a position 
to give good service to ZCMI’s former 
customers. 


Bulman Opens Denver Division 


DENVER, Colo.—The Bulman Cor- 
poration has established a divisional 
office here. Orville Greenman, for- 
merly director of the company’s 
product research and development 
program at the factory in Grand 
Rapids, Michigan, will manage the 
office. Bulman of Colorado will serve 
five Western states enabling retailers 
to buy steel self-selection store fix- 
tures direct from a factory branch. 


Stanley Promotes Wright 


LOS ANGELES—Hunter A. 
Wright, A.H.C., has been named ter- 
ritorial representative for Stanley 
Hardware, division of The Stanley 
Works, New Britain, Conn. He will 
call on architects and contract hard- 
ware distributors in this area. Wright 
joined Stanley in 1956 as contract 
sales consultant for contract hard- 
ware. 


Western Hardware Moves 


LOS ANGELES—Western Hard- 
ware Sales Agency has moved to 837 
Traction Avenue here where they have 
warehouse facilities. 

The firm is operated by P. J. Con- 
nors. 


HARDWARE WORLD 





NEW PRODUCTS 





SPORTS CAR for youngsters. Van- 
guard has fibreglass body with auto- 
matic drive and tube type tires. Car 
is over five feet long with two-one- 
half h.p. engine—The Great Lakes 
Tractor Co. 

For Details Circle 127 on INQUIRY CARD 
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POCKET DOOR FRAME has steel 
universal header which can be cut to 
fit any standard door opening. Com- 
plete packaged set includes Steel 
header and track, jambs, studs, hang- 
ers, guides and rubber bumper.—John 
Sterling Corp. 
For Details Circle 116 on INQUIRY CARD 


JOIST HANGER has formed seat 
with load capacities up to 3,200 Ibs. 
Hangers are 18-gage galvanized steel. 
Available in single or double types in 
sizes to fit 2 x 4 inch up to 2 x 14 
inch joists. Hangers have nail hole.— 
Simpson Co. 
For Details Circle 119 on INQUIRY CARD 


do it yourself... 


The Campbell Chain 
“PACKAGE” offers 


better products, 


meg AM PORL CHain 


better service...and 


do it yoursel,. 
Self-Service 


Display 


Merchandisers 
Help You Wrap Up 
MORE Sales! 


A. Attractive Reel Display Units 


These convenient stands invite self- 
service with their many new features: 


Load from front 

New chain cutter attached 
Handy chain-end holders 
Tilted to provide better display 
Interchangeable welded and 
weldless reels 


Stands and cutter, for light chain, are 
supplied free with the purchase of 
various assortments. 


B. “Blue Temper’ Merchandiser 


Versatile two-way display that’s per- 
fect for counter or aisle! Here is a 
complete welded chain department in 
just one square foot of space! Ideal start- 
ing stock—just the popular sizes and 
lengths: *%” and 4” chain in 10’, 15’ 
and 20’ lengths; and *%” chain in 10’ 
and 20’ lengths. 


Cc. Footage Pack “Cam Pails”’ 


All-steel, water-resistant pails—all 
clearly marked for identification of 
contents. Easy to stock and display. 
Proof Coil and BBB available as 
follows: %%"-250’; 14”-150’; 5¢”-100’; 
3”"-75'. 


Get complete information from your 
Campbell wholesaler or write direct 


CAMPBELL CHAIN Comsany 


FACTORIES: York, Pa.; West Burlington, lowa; Alvarado, Calif. 
WAREHOUSES: E. Cambridge, Mass.; Atlanta, Ga.; Dallas, Texas; 
Chicago, Ill.; Portland, Ore.; Seattle, Wash.; Los Angeles, Calif. 


Makers of Famous CAMPBELL Jiffy Lug-Reinforced TIRE CHAINS 


For ay Circle 36 on————____—_> 
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CF&I Promotes Jennings 


George C. Jennings has been named 
Wire Rope sales manager of the Colo- 
rado Fuel and Iron Corporation, it was 
announced recently by F. S. Jones, 
vice president in charge of sales for 
CF&I. 

Jennings was formerly the com- 
pany’s New York district sales man- 
ager. He joined CF&I in 1946 as sales 
correspondent for wire rope in the 
Buffalo, N. Y. district. Jennings will 
be located at the company’s Palmer. 
Mass., plant. 


TRADE 


Flintkote, Calaveras Merge 


The Flintkote Company, New York 
City, and Calaveras Cement Company, 
San Francisco jointly announced that 
an agreement has been reached by the 
two companies on merging. Calaveras 
will be merged into The Flintkote 
Company. Flintkote manufactures a 
broad line of building products for 
home and industry. As part of Flint- 
kote’s planned program of expansion 
and diversification, the company en- 
tered the cement business in 1957. 


Traditional Swedish Craftsmanship 





OTHER PRODUCTS 
SANDVIK OFFERS 


HAND SAWS 
FILES 
CHISELS 
PLIERS 
SCYTHES 





. +. all made 
from the finest 
Swedish Steel! 








... 1S built into every fine Sandvik buck 
saw. “Hard Point’’ patented blade of 
Sandvik Swedish Steel, recognized the 
world over for its exceptional cutting 
qualities. 

Recommend, stock and display Sandvik 
buck saws, because when you offer 
Sandvik you are offering the best. 


Sandvik sree inc. 


Saw & Tool Division 


4702 NEVINS ROAD, FAIR LAWN, N.J. 
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NEWEST ADDITION to the hard- 
ware exhibitors on the fourth floor of 
the Western Merchandise Mart, San 
Francisco, is the Harry M. Pforsich 
Co. Pforsich, left, is welcomed to the 
Mart by Henry A. Adams, general 
manager. Included in the firm’s lines 
are Nationai Rainbird Sales & Engi- 
neering Sprinklers; Irwin Auger Bit 
Co.—wood boring tools; Warren Tool 
Corp.—heavy forged tools; Gilbert & 
Bennett—wire products; New York 
Wire Cloth Co.—insect screening; L. 
R. Nelson Mfg.—sprinklers; Cincin- 
nati Tool—clamps and chisels; R. E. 
Dietz Co.—lanterns, torches and blink- 
ers. The firm is located in showroom 
466. 


Central States Paper 
Names Rep. 


SEATTLE — Morton-Simon Associ- 
ates, representative firm here, has 
been appointed by Central States Pa- 
per and Bag Co., St. Louis, Mo., as its 
representative. Morton-Simon will 
cover Washington, Oregon, and west- 
ern Idaho with the line of paper and 
plastic household products. 
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It always gives him a chance to dis- 
play and talk turnbuckles. 
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WILSHIRES 


Exciting New Values 


7 PC. SOLID BRASS FRAME 
ENSEMBLE with SCALLOPED TOP 


THIS IS THE 
“AWARD-WINNING 
PACKAGE 


. . « that is selling successfully to the "Do- 
wiaitiiie Oe es it-Yourself" market. 


16-page cated beac *This open-top box was given a “Best package Award 
promotional ee aes 4 Be “i in 1959" by the National Paperbox Manufacturers 
Brochure < a . Association. 


Write for our new Catalog of the complete Wilshire Line THE BEE LINE Do-it- EASY TO ATTACH 
Yourself Furniture Legs 
\ come unfinished or in 
MANUFACTURING COMPANY Black, Walnut, Blond, 
4865 San Fernando Rd. West » Los Angeles 39, Calif, and Mahogany. They are 
— INQUIRY CARD available in seven sizes 
a Po Ma ll from 4 in. to 29". They 
screw in easily to dual- 
NOW . | purpose brackets, one 
in a new plastic squeeze bottle ' side for vertical Fe 
° ° : the other for flared 
TEHR-GREEZE white fabric cement A. style. Each leg has self- 
Same high quality patching cement in a handy af leveling glides. 
plastic squeeze bottle that eliminates messy paddles, : 
brushes, and waste. Easy to apply . . . Tehr-Greeze 
patches and repairs any material it can penetrate. 


Thousands of uses. Sold by leading jobbers and 
dealers everywhere. Comes in 2 oz., 6 oz. and 16 
oz. plastic bottles. Also packed p 















































from 2 o2. to 1 gallon in glass. 


‘Cae aia = SHELF-DIVIDERS 
"i = 


Come in attractive 3-color 
counter display carton | } 
(12 to a package ) | } . «+ give profes- 

sional look for 


~ room _ dividers, 
VAL-A COMPANY \ 1 book cases, coffee 
700 W. ROOT ST. CHICAGO 9, ILL. YA-7-9442 tables, TV tables, 


: etc. They are 
For Details Circle 39 on INQUIRY CARD : if available in five 
ait rie as i lengths, 6 in. to 
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dlaymaker offers * ies: ee 
FREE RACK 


tractive self-sell- 
to display locks in 


S EELPACK, 
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# See-Packed Locks Outsell Others as Much as 5 to 1 % | 
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Whether you use the free wire rack or display the 
locks on pegboard, counter or bin, you'll enjoy the 


"BEE LINE 


Barton Wood Products Co. 
World's Largest Producer of Brass Padlocks 


6301 212th S.W., Lynnwood, Washington 
ee Ek tt tT Er Lt LT LL LL ke 
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the dramatic See-Pack. Ask your jobber, or write wee 


és 
extra profit you make with Slaymaker padlocks in “fe. 
1 c Il Aha > 


% SLAYMAKER LOCK CO. e LANCASTER, PA, 
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THE NAME THAT SELLS Victor mouse 
IN THE PAC THAT ATTRACTS! 7 


AST WAY T0 CATCH mace 


1 Re 


A 
4 
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TRAPS 


What a trio for profit... Victor traps in eye- —_——— ‘ 
catching, self-selling visual display pacs! No. M-P Victor 

Twin-Pac 

make more profit because you’ve got the name, the 

package, the quality, and most important...a big NEW! No. M-17 
profit margin, to back you up. And with Victor pacs, Victor Easy-Set i 
you eliminate ‘‘one-at-a-time”’ sales and reduce shrink- Metal Mouse Trap 

age, too. on new 2-Pac Card i 
Remember, all you have to do is display Victor . News 


traps in convenient pacs... they sell themselves! 


| 
i 
£ 
| When you handle Victor Traps, you sell more... 
¥ 
\ 
4 


No. M-O Victor 


hes 
4-Pac , wort 
\ tae 


Order Victor mouse and rat traps 
from your wholesaler. 


ANIMAL TRAP COMPANY OF AMERICA 


LITITZ, PA. « PASCAGOULA, MISS. e BERKELEY, CALIF, e NIAGARA FALLS, CANADA 
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@ The addition 
of this 30 lb. capacity 
hanger to the Moore line 
provides the answer to any 
picture, or mirror, hanging prob- 
lem your customers may have. 
Known as No. 26, it is pack- 
aged the same as other Moore 
hangers in colorful Picture Win- 
dow Packets (4 # 26's to packet). The Moore 720-8 
Like them it sells fast, and with a Counter disploy 
ffort holds 72 Packets of 
less e oF . } the 5 different sizes, 
Your jobber can supply you. yet measures only 
; 1034" high with 9” 
diameter base. All 
metal. Revolves. 


MOORE PUSH-PIN CO. 
SINCE 1900... MAKERS OF FAMOUS MOORE PUSH-PINS 
113-25 BERKLEY ST., PHILA. 44, PA. 
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NEW PRODUCTS 


- 


Fa a 
~~ KUSAN, INC. 


SKY HOOK is air-age version of the 
slingshot. Launcher sends bright plas- 
tic Sky Hook 300 feet or more high 
with rubber band. Feather - shaped 
wing returns to earth in lazy, whirl- 
ing grace. Plastic used is ‘“Hi-Impact.” 
—Kusan, Inc. 
For Details Circle 114 on INQUIRY CARD 


GIFT TAPES in 12 designs are added 
to “Scotch” brand Christmas tapes. 
Included are multi-colored designs, 
solid colors and a “to-and-from” label 
which has a matte surface for writing. 
—Minnesota Mining and Manufactur- 
ing Co. 
For Details Circle 117 on INQUIRY CARD 


pM es 


ROOM THERMOSTAT with plati- 
num-iridium contacts in dust-proof 
enclosure. Other features are adjust- 
able anticipating heater, metal cover 
which can be decorated and luminous 
dial for easy reading.—Signet Con- 
trols 

For Details Circle 121 on INQUIRY CARD 
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WESTERN STATES SHOW 


tit 
. HARLOW Co, 


Trewcisee Gait 


PRODUCT DEMONSTRATION with 
an added touch of glamor from Miss 
Hardware helped make the 1959 Hard- 
ware-Housewares' show _ successful. 
California Retail Hardware Associa- 
tion is again sponsoring the 1960 
Western States Hardware-Housewares 
show February 14-16 at Brooks Ex- 
hibit Hall, San Francisco. 

K. B. Jacobsen, secretary-manager 
of CRHA and show director, reports 
that as of October 1, close to 80 per 
cent of the available exhibit space has 
been sold and a complete sellout is 
predicted by January 1, 1960. The 
show is designed to guide more than 
5,000 retailers in the hardware, house- 
wares, paint, lumber, variety and gar- 
den supply stores in the West. Keep- 
ing up-to-date with consumer de- 
mands and the latest merchandising 
techniques and displays will be 
stressed in the coming CRHA show. 


“Peel-King'’ Names Solen Rep 


DENVER — Cleveland-Detroit Cor- 
poration, Cleveland, Ohio, manufactur- 
ers of “Peel-King,” electrical vege- 
table and fruit preparer, has appoint- 
ed Albert M. Solen Company here. 
Solen will represent “Peel-King” in 
Idaho, Montana, Wyoming, Colorado, 
Utah, New Mexico and E] Paso, Texas. 





TIRED OF WRITING LETTERS? 
CAN YOU DRAW A CIRCLE? 
Then it is easy ... tear out the in- 
quiry card in this issue and circle the 
numbers regarding items in which 
you are interested. Drop it in the 

mail box. 
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N.Y. Wire Cloth Appoints 
Market Manager 


A. C. Van Roden, Jr., has joined the 
sales department of New York Wire 
Cloth Company, York, Pa. He will 
direct the marketing of “Opal” insect 
wire screening for the company. Van 
Roden was formerly with Chicopee 
Mills, Inc., New York City, as product 
director. 


Emenee Adds New Plant 


One of the largest manufacturers 
of musical toy instruments, Emenee 
Industries, has constructed a 90,000 
The new plant 


square foot building. 





more than doubles production of the 
adjoining factory in Flushing, New 
York. Starting a little over nine 
years ago as producer of a single 
plastic item, Emenee now makes a 
complete line of musical toy instru- 
ments. 





LOOK FOR 
“ALOHA HAWAII" 
IN 
NOVEMBER 








a hot 


NEW! 





Clarke SHAMPOOER-VAC — the only 


profit builder for 


- j 
Shampoos and vacuums 
upholstery with ease. 


upholstery cleaner that shampoos and vacuums 


Here’s a hot one — the rental machine 
you asked for, the only upholstery 
cleaner on the market that combines 
shampooing and foam removal 


functions. 


The new Clarke Upholstery Sham- 
pooer-Vac does a professional job, works 
aerated foam into fabric to get the deep 


down dirt, then whisks foam and 
away with its powerful vacuum. 


customers will buy and rent. 


Find out about this hot rental 
chine now .. 
dising aids Clarke offers and the 
profits that await you. 

Write for full information today. 


Clarke 


FLOOR MACHINE COMPANY 





. about the new merchan- 


Gives professional re- 
sults on stair carpeting. 


dirt 


Just imagine how easily it'll rent. 
And imagine the profits you'll reap from 
rental fees, sales of Clarke Upholstery 
Shampoo and all the other items your 


ma- 
Makes automobile in- 
. teriors sparkle, too. 
big 
Clarke Upholstery 
Shampoo in- 
creases your profit 
on every rental. 


6610 E. Clay Avenue 
Muskegon, Michigan 


Authorized Sales Representatives and Service 
Branches in Principal Cities. In Canada: 
Clarke Floor Machine Company, (Canada), Ltd., 
21 Advance Road, Toronto 18, Ont. 
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Sell 
QUALITY 


make 
more 


Standards are so rigid, only 2 out of 
every 100 handles we make qualifies to 
carry this label. Sell your customers 
long-term economy, greater safety and 
satisfaction—at greater profit to you— 
Sell Daniel Boone. Write for Catalog P 
and handy Wall Chart. 


» TURNER, DAY 
& WOOLWORTH 
HANDLE CORP. 


CROSSVILLE, TENNESSEE 
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NBHA DIRECTOR RETIRES 


John R. William S. 
Schoemer Haswell 


John R. Schoemer, A.H.C., who has 
been managing director of the Na- 
tional Builders’ Hardware Association 
for the past 15-years, will retire from 
his post October 31, 1959. 

William S. Haswell, A.H.C., who 
has been secretary of the NBHA for 
the last six years, will succeed Schoe- 
mer as managing director. 

The retirement of Schoemer will 
bring to a close a career of 55-years’ 
service in the builders’ hardware in- 
dustry. During this period he was a 
salesman for Sargent & Company, as- 
sociated with Ostrander & Eshleman 
of New York and headed his own con- 
cern. 

Haswell brings wide experience to 
the post he will assume in November. 
He has seen 35 years’ service in the 
builders’ hardware field, 24 of which 
were spent with the Russell & Erwin 
division. 

Schoemer will attend and preside 
at the NBHA convention in New Or- 
leans, September 27 to 30. 


NHMA Expect Big Show 
In Chicago 


The National Housewares Manu- 
facturers Association is anticipating 
new records for the 32nd National 
Housewares Exhibit in Chicago. The 
show will be held at Chicago’s Navy 
Pier and adjacent Drill Hall Monday. 
January 11, through Friday, January 
15, 1960. Exhibitors and buyers are 
urged to make their Chicago hotel 
reservations early. Reservations can 
be made directly with the hotel or 
through the NHMA Housing Bureau. 

Free buses again will be supplied by 
the NHMA for the convenience of buy- 
ers and exhibitors attending the Janu- 
ary show. The free buses have proved 
very popular at the recent Chicago 
shows. Almost 50,000 riders were ac- 
commodated in 1959. 

The nation’s housewares buyers 
have been assured that they may plan 
five full days of coverage at the show. 
Exhibits will open at 9 A.M. and close 
at 5 P.M. 
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WOOD FOLDING DOOR hardware 
set easily installed. Velvet-Glide 
traverse rod and travelers hold door 
in alignment. Pivot sockets are spring 
loaded for tight closing. — Leigh 
Building Products 

For Details Circle 123 on INQUIRY CARD 


TOOL POUCH is one piece polyvinyl. 
Six pockets for tools in tough, stitch- 
less and rivetless pouch. Remains 
pliable in all temperatures. Size 8 x 
10 inches.—Mathias Klein & Sons 
For Details Circle 124 on INQUIRY CARD 


DRY INK MARKER 


pee 


FLASHDRY INKMARKER will write 
on most surfaces. Spring-Wick Valve 
keeps marker ready for use no mat- 
ter how long cap has been left off. 
Eight colors are available. Manufac- 
turer claims it is leakproof.—Flash 
Manufacturing Co. 
For Details Circle 115 on INQUIRY CARD 
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FAST TURNOVER 


hoosts your chain profits! 


Taylor Chain’s consistent quality assures complete customer 
satisfaction—leads to the sale of other Taylor products. Dealers’ 
and wholesalers’ reorders and comments bear this out. National 
advertising ...new packaging in polyethylene bags... Taylor's 
new Bulletin 59, a complete chain “sample” book. ..many other 
outstanding sales helps are additional factors that assure faster 
turnover. Switch to Taylor Chain the next time you reorder. 


VISIT OUR BOOTH NO. 601 


TM PROOF COIL—self- 
colored or hot-galvan- 
ized finish. Packed in 
rugged metal Tay-Pails. 


TM BBB CHAIN—self- 
colored or hot-galvan- 
ized finish. Packed in 
rugged metal Tay-Pails. 


aylor 
ade 


SINCE 
1873 


CHAI 


TM MACHINE CHAIN 
— straight or twist link, 
Bright finish. Packed in 
distinctive cartons, 


TM CHAIN SALESMAKER holds an as- 
sortment of welded and weldiess chain, 
Store tested. Creates effective mass dis- 
play. Chain cutter included. Requires jess 
than two square feet of floor area. 


See your jobber or write— 


S.G. TAYLOR CHAIN CO., INC. 


Hammond, Indiana 
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Winter Market Dates Set 
SAN FRANCISCO—The 1960 Win- 


ter Market will open Sunday, Janu- 

SCHEDULE OF CONVENTIONS AND SHOWS ary 24, and run through Friday, Jan- 
uary 29, at the Western Merchandse 
Mart here. The San Francisco Mar- 
Nov. 8-10 TOY AND HOUSEWARES PRODUCTION SHOW, New ket follows es — 
York Trade Show Building, New York City. (Leonard S. Angeles Market, according to Henry 


' eS A. Adams, general manager of the 
ae show manager, 19 West 44th St., New York, akan Stesbinniien, Mae .Shde 


turn to the traditional market pat- 
tern was requested by great numbers 
MARKET DAYS, Dallas Trade Mart and Dallas Home of retailers and manufacturers. 
Furnishings Mart, 2100 Stemmons Freeway, Dallas, 
Texas. 

Hardware-Housewares Show 


NATIONAL HOUSEWARES EXHIBIT, Navy Pier & Set for 1960 in L.A. 

Drill Hall, Chicago, Il]. (Dolph Zapfel, Merchandise Mart, LOS ANGELES—Pacific Southwest 
Chicago, Ill.) Hardware Assocation will present the 
1960 edition of the West Coast Hard- 
ware-Housewares show in the Great 
INTERMOUNTAIN ASSOCIATION OF HARDWARE & Western Exhibit Center here. Dates 
IMPLEMENT DEALERS CONVENTION, Elko, Nevada. for the show are February 21, 22, 23, 
(Intermountan Association of Hardware & Implement 1960. 

Dealers, 308 Continental Bank Bldg., Boise, Ida., Leon Early indications are that most ex- 
Weeks.) hibitors are making space additions 
to their last year’s exhibits. Also, 
new exhibitors, who have never 
shown, have requested part of the 
400 exhibitor spaces that are avail- 
able. 


CALIFORNIA GIFT SHOW, 50th, Ambassador and Bilt- 
more Hotels, Brack Shops, Merchandise Mart. (Trade 
Shows Ltd., 3510 Council Street, Los Angeles, Calif.) 





WESTERN WINTER MARKET, Merchandise Mart, San 
Francisco, Calif. (Henry Adams, 1355 Market St., San 
Francisco, Calif.) 


HARDWARE WORLD 


For additional information about the conventions and shows listed above 


and others not listed in this issue, write to HARDWARE WORLD Service Goes to Hawaii 
Bureau. 








See the November Issue 
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TROWELS 
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Write for Free 


_SY wmoiy CORP. 
Wit-laehitia: 


Reading, Pa. 
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You can depend on 


Turnbachles 


for greater 
self-service sales 
... faster turnover 
and a better 
return on your money! 


TURNBUCKLES EYE BOLTS SCREEN DOOR 
“Alumaloy'’ wrought nuts, BRACES 

bodies, steel bright zinc gteel rods, 
hooks and plated. As- Sturdy “Alu- 


eyes. semblied. maloy"’ bodies, 








{ 
id 
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SCREW HOOKS GATE HOOKS EYE BOLTS 
round end AND EYES Have lag'thread 
ceiling type. Afullrangeof and turned eye. 
Steelorbrass. sizes, 





ao 


iS 
Ps 


SA 


S&BHOOKS | U-BOLTS 
steel orbrass, bright zinc 
available in a plated, with 
wide range of plates and hex 


Steel or brass. sizes. nuts, 
] | 
@ 
SCREW HOOKS PORCH SWING... 


CUP HOOKS... 
SHOULDER HOOKS square bend. CLOTHES LINE... 


brasswithfirm Available in 
base, steel or brass, HAMMOCK HOOKS 


I a ee 


2 





National advertising ... modern pack- 
aging ...and sales-clinching merchan- 
dising displays speed your sales of 
turnbuckles, bright-wire goods and self- 
locking perforated board fixtures. One 
source provides a complete line... 
combination shipments from centrally 
located warehouses... faster service 
. . . lower overall costs. Call your jobber 
or write today for new catalog. 


BOX 333, MICHIGAN CITY, IND. 
FACTORY: GRAND BEACH, MICH, 
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IN MEMORIAM 





Vern T. 
Touchett 


Vern T. Touchett, 50, died unex- 
pectedly in Milwaukee, Wisconsin. 
Touchett was founder and president 
of the E Z Paintr Corporation of Mil- 
waukee. He pioneered the paint roller 
method of applying paint. 

Touchett with his three brothers 
founded the firm in 1947. The company 
and its product became successful 
and had much to do with stimulating 
the current “do-it-yourself” trend. 
E Z Paintr launched several subsidi- 
ary firms, which manufacture products 
allied or associated with the paint 
roller. Prior to his founding of the 
paint firm, Touchett was film buyer 
with Fox Theaters. In addition to his 
brothers, Touchett is survived by his 
widow and five children. 


W. F. MEYER, SR. 


W. F. Meyer, Sr., 69, board chair- 
man of W. F. Meyer & Sons, Inc. and 
of Meyer Merchandising Service, Inc., 
died August 9, at Elmhurst, Illinois. 
Meyer was well-known in the hard- 
ware-housewares industry, with which 
he had been associated for the past 
50 years. 

Meyer was the founder of both 
W. F. Meyer & Sons, Inc., manufac- 
turers of laundry equipment and of 
Meyer Merchandising Service, Inc., 
producer of consumer broadsides and 
catalogs for hardware-houseware dis- 
tributors and department stores 
throughout the country. 


JOSEPH H. MARSHALL 


SOUTH SAN FRANCISCO—Joseph 
H. Marshall, 91, co-founder of a hard- 
ware firm here, died at his home in 
Marin County, August 12. 

In February, 1906, he and the late 
G. Fred Newell founded the Marshall- 
Newell Supply Co. in San Francisco. 
Two months later they were virtually 
wiped out by the earthquake and fire. 
The partners’ re-established their 
hardware firm. When Marshall re- 
tired in 1956 he was president of the 
company. 





"Aloha Hawaii" 


in November... 





Tohelp you — 
ring up Sales! 


FREEWAY - 
All-Purpose 
Brooms now 
Carry a... 


No other broom 
manufacturer offers 

a specific guarantee .. . and no 
broom is a genuine FREEWAY® 
unless it carries the registered 
FREEWAY ® symbol. 


FREEWAY ® Duratex Plastic 
All-Purpose Brooms outlast con- 
ventional brooms 3 to 1... sweep 
cleaner wet or dry . . . are imper- 
vious to commonly used petro- 
leum and caustic products. Order 
your supply today in sel f-display- 
ing cartons that sell on sight. 


AMERICAN 
PUSH BROOM CO. 


, 114 Fern Street 
San Francisco » ORdway 3-8891 
For Details Circle 50 on INQUIRY CARD 
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SASH CORDS 


<n 08 4 Rltung o 
Guaranteed by» 
Good Housekeeping 

o 


“ 
S45 sovearsee WE 


The quality clothes lines 
and cords of many uses 


SILVER LAKE CO. 
Established 1858 Boston 10, Mass 


» first manufacturers of 


elaelhel-temmaclae Me lsme Wil Jalae) 
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INDEX TO ADVERTISERS 





(This index is published as a convenience and not as a part of the advertising contract. Every 
care is taken to index correctly and no allowance will be made for errers or failure to insert) 





Note: Figures in parentheses () refer 
to Inquiry Card Number which can be 
circled on inquiry card on page 59 
when desiring further 
about advertisement. 


information 


A 
American Push Broom Co, 
American Steel Wool Mfg. Co. .......... 
O. Ames Company (33) ..... 12 56, 57, 
Animal Trap Co. of America 
Arrow Fastener Co., Inc. ........ 
Atlantic Industrial Corp. .............+.. 


Atlas Tack Corp. 


Barton Wood Products Co. 
Boonton Molding Co. 


The Borden Co., Chemical Div., Resinite 


Campbell Chain Co. (36) 
Clarke Floor Machine Co. 
Cleveland Mills Co. 
Crescent Tool Co. .. 


Cyclone Fence Dept., Amer. Steel & Wire 
Div., United States Steel 


D 
K. H. Davis Wire & Cable Corp. 


Dyer Specialty Company 


E 
Empire Brushes, Ine. 


Evans Rule Co. 


Fuller Tool Co. 


Goodell Company (57) Back Cover 


Holt Manufacturing Co. 


Mathias Klein & Sons 
Knape & Vogt Manufacturing Co. ....... 53 


M 
Marshalltown Trowel Co. 


Melnor Industries, Inc. (16) ....17, 18, 19, 20 


Robert E. Miller & Co., Inc. 

Mirro Aluminum Co. ...........- Third Cover 
Molly Corporation 

Moore Push Pin Co. 


National Manufacturing Co. 
National Screw & Manufacturing Co. .... 26 
Nicholson File Co. 


Ox Fibre Brush Co., Inc. (30) 


ag 


Portable Electric Tools, Inc. 


Q 
Quick Manufacturing, Ine. (24) 


R 
Red Devil Tools .....ccccccccess Second Cover 
Richards Wilcox Manufacturing Co. ..... 


Rocco Products, Inc. 


Sandvik Steel, Inc., Saw & Tool Div. .. 
H. B. Sherman Manufacturing Co. 

Silver Lake Co. 

Slaymaker Lock Co. ......cceccsccccceres 
Southern Screw Co. 

Swan Rubber Company 
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S. G. Taylor Chain Co. 

Tubbs Cordes COs ccc ccc ccciscisconscese 
Turnbuckles, Inc. 

Turner, Day & Woolworth Handle Co. .. 


U 
U. S. Steel Products Div., U. S. Steel (1) 
Front Cover 


Val-A Company 


Weber Showcase & Fixture Co. .......... 29 
Wilshire Manufacturing Co. ............. 65 


Yancey Company 
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GATEWAY TO GREATER PROFITS... MORE CUSTOMER SATISFACTION!” 


A GENUINE 


NY a = Y 


ee <a a a ae 
Bel-+4ir 
ALL EXTRUDED ALUMINUM SCREEN DOORS 


AND CONVERTIBLE ALL-WEATHER DOORS 


Model B-1 


“Economy” 5” x 2” 
Frame, Full Screen, 
11” Kick Panel, 

2 Push Bars. All- 
Extruded Aluminum 
Construction, con- 
cealed mortised 
hinges. 


$29.95 
Retail 





Packaged Complete . . 
air closer! 


Model B-2 


“Standard” %” 
x 22” Frame, Full 
Screen, 12’ double- 
ribbed Kick Panel, 
2 Push Bars, solid 

reinforcing bar, 
concealed mortised 

hinges. 


$39.95 
Retail 


Model B-3 


“Deluxe” convert- 
ible All-Weather 
Door. 2 glass in- 

serts, 2 Screen In- 

serts, ¥%” x 22" 

Frame, heavy-duty, 

double-ribbed Kick 

Panel, 2 solid 
reinforcing bars. 

3 concealed 
mortised hinges. 


$49.95 
Retail 


. Pre-Drilled and Ready to Install! Includes complete hardware set and 
The only aluminum screen door with a 20 YEAR WRITTEN GUARANTEE! 
Available only through wholesale jobbers. 


enenanaa te by: YANCEY COMPANY, Aneninan Products Division, Sacramento 6, cae 
bg ee Pe Bee 
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Western Wholesalers’ Directory 


includes 185 wholesalers located in 
63 cities in 12 of the Western States. 
This 16-page annual directory gives 
valuable information about general 
line and specialty wholesalers who 
serve the retail hardware field. Each 
listing includes executives, terri- 
tory served, types of merchandise 
handled, 
rooms, specialty salesmen and spe- 
cial services offered. Price $1.00. 


Send check to 


special sample display 


HARDWARE WORLD SERVICE BUREAU 


1355 Market Street, San Francisco 3, Calif. 
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2-IN-1-PACK! 


FLEX-FOLD PADS 


16 pads. You can split package — make more sales. 


1 POUND TUBES @ SPOOL WOOL 
FLOOR PADS @ HANDI-KITS 

SCOUR PADS @ SOAP-FILLED PADS 
Not sold direct. Order through your Wholesaler. 
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HARDWARE CATALOGS 
Compiled — Prepared — Produced 
Specialists in Hardware cataloging. 
Write, phone or wire for information 
CATALOG GROUP, 420 Market 
Street—San Francisco, Calif. 


LINES WANTED 
Aggressive Agent desires additional 
lines for the Northern California area. 
Now calling on Wholesale Hardware, 
Building Materials, Variety, Rack and 
Garden Supply accounts. Will work 
with another Agent. Address Box A- 
953, care HARDWARE WORLD, 1355 
Market St., San Francisco 3, Calif. 


HARDWARE STORE FOR SALE 

Complete line of hardware, paint, gifts 
and homewares. Located near Camp 
Beale and Feather River Project. 
Established 15 years. Corner 50 x 100. 
Low rent, negotiable lease. 
mately $20,000 stock. Selling due to 
death of owner. Address Box A-954. 
care HARDWARE WORLD, 1355 
Market St., San Francisco 3, Calif. 


BOOK FOR SALESPEOPLE 
CHINA AND GLASS by H. Q. Wil- 
son, a 56-page book which reveals 
historical background, manufacturing 
methods and merchandising of pot- 
tery, dinnerware and glassware. Ex- 
cellent sales reference for sales peo- 
ple. Special price $.25 each. HARD- 
WARE WORLD SERVICE BUREAU, 
1355 Market Street, San Francisco 3. 


Approxi- 








Where's The Number? 


Due to mechanical limitations the IN- 
QUIRY NUMBER is sometimes omitted at 
the bottom of an ad. To find the inquiry 
number check the INDEX TO ADVER- 
TISERS on Page 72 of this issue. 


CIRCLE THE NUMBER—WE DO THE REST 











Announcements in this section are inserted at the rate of twenty 
cents per word, including address or box number, with a minimum 
charge of $5.00 per issue, payable in advance. Send copy to 1355 
Market Street, San Francisco 3, California. 








ITIES 


HARDWARE STORE FOR SALE 
Complete line of Hardware, Paint, 
Gifts, and Homewares. Located on the 
Peninsula in the heart of Sunnyvale’s 
new downtown shopping area. Excel- 
lent long term lease. Gross between 
$175,000 and $200,000. Inventory $50,- 
000. Increase in gross has averaged 
over 24% first six months this year. 
Plaza Hardware, 283 S. Taaffe, Sun- 
nyvale, Calif. 

FIELD REPRESENTATIVE 
A career opportunity for man inter- 
ested in secure future with above 
average earnings. A leading Mutual 
Fire and Casualty Insurance Company 
requires representative in Kings and 
Tulare Counties, California. Must live 
in or be willing to move into the ter- 
ritory. (1) Guaranteed income plus 
incentive, (2) Liberal pension plan, 

(3) Complete training course while on 
salary and Company expense, (4) 
Home every night. This is a perma- 
nent position for man to work without 
supervision in servicing and expanding 
established territory. Accounts are 
primarily Hardware Stores, Imple- 
ment Dealers and other Retailers. We 
will not contact your present employer 
except on your approval after an in- 
terview. Write giving business and 
educational backgrounds. Address 
Box A-955, care HARDWARE 
WORLD, 1355 Market St., San Fran- 
cisco 3, Calif. 


FOR SALE 
Lumber—Hardware business on San 
Francisco Peninsula. $50,000 inven- 
tory. Lumber, building supplies, gen- 
eral hardware and equipment. Sacri- 
fice $35,000. Will take $10,000 down. 
Address Box A-956, care HARD- 
WARE WORLD, 1355 Market St., San 
Francisco 3, Calif. 


1959 WESTERN WHOLESALERS’ 
DIRECTORY includes 185 wholesal- 
ers located in 63 cities in 12 of the 
Western States. This 16-page annual 
directory gives valuable information 
about general line and specialty 
wholesalers who serve the retail hard- 
ware field. Each listing includes ex- 
ecutives, territory served, types of 
merchandise handled, special sample 
display rooms, specialty salesmen and 
special services offered. Price $1.00. 
Send check to HARDWARE WORLD 
SERVICE BUREAU, 1355 Market 
Street, San Francisco 3, Calif. 





LAYOUT SHEET .. . Graph lay- 
out sheet scaled %” to the foot, large 
enough to accommodate a 50 x 100 
foot retail floor plan, is helpful in 
planning a new store or rearrange- 
ment of floor fixtures. Fifty cents 
each. Send order or check today to 
HARDWARE WORLD SERVICE 
BUREAU, 1355 Market Street, San 
Francisco 3. 
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| Motley Garlic 


I’m going to throw it down the cellar 
stairs every morning to wake my 
janitor-husband up. 





REGULAR— 


7 sizes for every need 


One set of 4 In a 

3-color box. 12 boxes 

in a 3-color display carton. 

SIZES: 12", IY", %", %4", 4", a", %"- 





DOMES or SILENCE 


Extra case hardened. Excellent mirror finish, 
clus a heavy nickel plate. 


FURNITURE LEVELER— 


Adjustable Combina- 
tion Leveler and Glider 
for Uneven and Un- 
steady Furniture. 


SIZES—I"" base, 4 on 
card; I'/4"", 2 on card; 
I'/."", 2 on card. Drive 
into universal socket or 
5/16" hole. 


Ask your jobber or write—FY)}1 ta Mul Melee OE LR Le he eM ee 


GENUINE, ORIGINAL 


DOMES ~ SILENCE 


one set of A Seotor 
car 


INSULATED 
FURNITURE GLIDES 


RUBBER-CUSHIONED! 
GLIDE 


SOFTLY, SILENTLY, 
SMOOTHLY, OVER 
ALL FLOORING. 
SIZES AND TYPES 
FOR ALL WOOD OR METAL FURNITURE. 
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Here are five thoroughbred front-runners Ss » . 

that will help you cash your MIRRO  \ . _ Ppemen ey BAND STRAINER PAN 
tickets for 4th quarter winnings of extra = [ fo vier Retail $5.95 

volume and profit! iy % 8 1 9. 


Back these top-traffic favorites and i] ‘ \ Special Retail $488 
they’ll pay their way, in your windows and 
on your counters, right through the big- 
business holiday market. 


Colorful DISPLAY BANNER, illus- 
trating all specials, packed with each MIRRO COPPER-TONE 
B5477M MIRRO Baking and Roasting CAKE CARRIER 
Pan shipping unit. Ad mat also available. 2003CM—11'%4"’ diam. 


Get set, now, for quick turnover on your Regular Retail, $4.95 
entire MIRRO line, paced by these profit- Special Retail 
able specials that you’ll sell at full markup. > 


FREE 


TO YOUR CUSTOMERS! 
Roll of genuine MIRRO-Foil 
with each Baking and Roast- 
ing Pan. Colorful label tells 
complete offer. 


“SS 


cue ” 
me > 
* Guaranteed by ~ 
Good Housekeeping 
< 407 YY 


MIRRO BAKING AND ROASTING PAN 
B5477M—17% x1134’’—Plus free roll \ 
of MIRRO-Foil. Regular Retail, $3.75 


Special Retail $998 


COPPER-TONE CANISTER SET MIRRO RING MOLD 
2016-CM—1¥4, 2, 3, 4-qt. 731AM—11-cup 
Regular Retail, $10.95 UR Regular Retail, $2.35 


Special Retail $888 Special Retail $] 88 


MIRRO ALUMINUM COMPANY . MANITOWOC, WISCONSIN 
FIFTH AVENUE BLDG., NEW YORK 10 MERCHANDISE MART, CHICAGO 54 
WORLD'S LARGEST MANUFACTURER OF ALUMINUM COOKING UTENSILS 
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GOODELL 


HAMMER FORGED 
CUTLERY 


*K 
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ExTRA SHARP cyngey 
i) 





SS 


H-900 
ASSORTMENT 


with 


e * METAL DISPLAY RACK 


Each 8” Butcher 

@ 3 Each 7” Butcher 
Each 8” Slicer 
Each 6” Utility 
3 Each 5” Steak 


Each 4” Utility 
Each 3” Parer 


See your Jobber about ) $ 
this FREE Display and 2a O°? LIST 
- equally profitable dis- 


plays of Putty Knives 
and Scrapers. AND YOU GET 


FULL PROFIT 









These features make this butcher-endorsed 
cutlery a top turnover line 


Carbon Steel Blades that hold @ Non-toxic plasticizer seals 
their edge. handles against moisture and 
Imported Rosewood Handles. protects from rust, dust and dirt. 


Three Large Compression Rivets. @ Attractive Foil Labels. 


Hangholes. @ Full Trade Discounts. 






OU LTSA cutlers since 1875 


fejole}e) 3 Gaeie) ia -\. kA -Valiclas ee, 











